
THE NEXT GENERATION OF HAIR COLOR
• INTENSE, SHINY AND LONG-LASTING COLORS
• COMPLETE GRAY COVERAGE
• WITH 6 CERTIFIED ORGANIC VEGETABLE OILS
• MAXIMUM HAIR TREATMENT AND CARE
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Discover the new collection 
with everything you need 
for your hands and nails.

Long-lasting nail polish, treat-
ments for the perfect manicure 

and hand cream to care for 
your skin.



A LIFE OF HARD 
WORK AND 
CONSISTENCY
IN THIS ISSUE we would like to talk about 

our chair, Víctor Martínez Vicario, since 

the editorial was one of his jobs from our 

very first issue. Today we would like to 

dedicate it to him from the bottom of our 

hearts. A person who truly embodied this 

industry, one in which he started out as a 

hairdresser, slowly progressing to become 

an entrepreneur, and then a successful and 

visionary businessman, keeping his feet on 

the ground by understanding the needs of 

the people with whom he had worked in 

the profession.

HE SHOWED US HOW WITH NOTHING 

more than hard work and consistency he 

could build himself up from nothing. He 

was the architect of VMV Cosmetic Group, 

employer today of a sizeable work force, but 

never stopped being a humble person with 

values and an interest in others, a person 

who knew how to listen, give advice, and 

help when he could. Prayers wishing him 

well after his leaving us have come in from 

around the world.

HE WAS LUCKY, because in life he saw 

a square with his name on it, a square 

where he spent much of his time, in his 

industrial park among his warehouses. 

There is also a plaque with his name on 

it on the house he grew up in on a street 

in Mecerreyes, Burgos, Spain, his home 

town. So many corners of the world to 

remind us of you forever! Forgetting you 

would be impossible. Because of them 

and for so many other reasons, you’ll 

live on in those who knew you. You went 

quietly, suddenly, without a sound, no one 

expected it; once again you surprised us.

YOUR LEGEND WILL CONTINUE with the 

full dedication of your family and all of the 

other people who were already involved 

in this project, theirs as much as yours, 

where together we will continue to garner 

success.

OUR FAMILY SINCERELY APPRECIATES all 

of the loving messages we have received.

We will continue to grow WITH YOU!

EDITORIAL

Ana Ribes
Chair of the VMV Cosmetic 

Group Foundation
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Hairpiece and wig heyday

In 1966 he entered the world of wigs when 

the North American government banned the 

purchase of wigs made with Chinese hair. 

Víctor Martínez bought a hairpiece export 

company and started to sell them in Spain 

right when they became fashionable. He 

even travelled to Hong Kong to negotiate 

the purchase of materials and machinery 

to manufacture wigs in Spain.

When he was just 28 years old he opened 

his own hair dressing academy at Calle Mun-

taner 8 in Barcelona, which still exists. Vic-

tor's hair salon, his company Marvi, and the 

academy were booming.

In 1974 Víctor Martínez Vicario pur-

chased the Salerm cosmetics brand. To-

day Salerm Cosmetics has two produc-

íctor Martínez Vicario was 

born in the town of Mecer-

reyes, just 33 kilometres from 

the city of Burgos, on 1 April 

1940. He was eight when he 

started helping his father, Victo-

riano, in the town’s hair salon. He mixed 

soap powders and a bit of water in a wash-

basin. In 1961 he moved with his cousin to 

Barcelona. It took them two days to get to 

the Catalan capital by Vespa. As soon as he 

got there he found a job at a hair salon. He 

worked there a year before he decided to 

train himself at an academy to learn the 

latest techniques and styles. A year later, 

he opened his own hair salon on Calle Urg-

ell with the money his parents gave him to 

start paying the conveyance. 

Víctor Martínez Vicario
PASSION
The founder of Salerm Cosmetics, Víctor Martínez 
Vicario, died suddenly last December. This is a heartfelt 
tribute to the life story of a true entrepreneur and a true 
visionary of our industry. 
TEXT: NEWSROOMPHOTOS: ARCHIVE VMV COSMETIC GROUP

LIFE 
OF

A

FULL    
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WE WILL CONTINUE TO GROW WITH YOU



  

tion factories. One in Lliçà de Vall, Barce-

lona and another in the Venezuelan town 

of Valencia. 

International conglomerate

The more than 700 Salerm Cosmetics SKUs 

are sold on four continents and the compa-

ny has offices in the 17 autonomous com-

munities in Spain and a variety of coun-

tries like Mexico, the US, Canada, Russia, 

Germany, Italy, and Colombia.

Through hard work and individual ef-

fort, Víctor Martínez Vicario was able to 

carve a place for himself out of the elite of 

hairdressing products with the help of his 

associates and friends, as well as the work 

and company of his wife, Ana. 

Salerm Cosmetics is part of the VMV 

group which employs more than a thousand 

people. This business holding not only man-

ufactures cosmetics but also has auxiliary 

companies like Vico (plastics), Laboratori-

os Cosméticos Lamarvi (product research 

centre), Aerosol Ibérica, and Salón Selec-

ción (hair salon furniture manufacturing).

PASSION
-1-  
In his first hair salon.
-2-  
Presentation in Madrid of 
the Personal Image Manual, 
published by the VMV 
Foundation.
-3- 
Winning an award at a 
hairdressing contest.
-4- 
Bust of Víctor Martínez by 
Víctor Gil, sculptor from 
Mecerreyes, Burgos.
-5-  
With his wife, Ana Ribes.
-6- 
Accepting the Pimes 
Award for the most 
competitive company 
from the then Prince and 
Princess of Asturias.

3

4

5

6
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Raúl, Ramón, and David Martínez are the next generation 
inheriting from their father his values and passion for the 
business as well as a large business conglomerate. With the 
support of Ana Ribes, they're prepared to make it grow.

TEXT: NEWSROOM / PHOTOS: FREDERIC CAMALLONGA

WE WILL CONTINUE TO GROW WITH YOU

FUTUREVISIONS OF THE
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Raúl Martínez  
CFO

Ramón Martínez  
CPO

David Martínez  
Salón Selección CEO

Ana Ribes
Chair of the 

VMV Cosmetic  
Group Foundation

hat personal and 
professional leg-

acy has Víctor Mar-
tínez Vicario left us?

Ana Ribes: In my case I 

always saw him first as a 

husband and second as a boss and as a suc-

cessful person. Respecting the work of eve-

ryone in the company and admiring it a lot, 

always willing to take on challenges. I ad-

mired his perseverance, what a good per-

son he was... He could strike a hard bargain 

but he was also a man of his word.

Raúl Martínez: The best thing he's left us, 

apart from a great company, was his pas-

sion for this business. A passion that means 

that nobody is going to dedicate themselves 

to this business with as much effort and ex-

citement as we will. The company philoso-

phy he’s left is that this is a family company, 

a small-feeling company, with its doors open 

to anybody...That brings the group together 

and engages it at all levels. A great human 

capital joined by the enthusiasm and pas-

sion he left us... I think that’s the best part.

David Martínez: I’d like to remember his 

amazing capacity to fight for things, as 

well as his dedication and respect for the 

people working with him and around 

him. I was always impressed by how so-

cially at ease he was, how he knew how 

to measure a situation, how easy-going 

he was... He taught us that people don't 

work for us, we work for people.  That’s 

the company’s claim “growing with you”, 

we want to keep growing with employ-

ees, customers…

Where would you like to take the group 
based on this legacy? Where do you see 
it going?
Ramón Martínez: Continue growing, even 

more now if that’s possible. Our goal is not 

only to maintain this legacy but to keep 

growing and, if we can, to do it better, since 

there are more of us. Just staying as we are 

seems to us to be a mediocre goal.

The best advice or example he could leave 
you with?
David: his phrase “Worry less, do more” is 

a good example of his philosophy: serene 

and hard-working, because that means al-

ways looking for a solution. 

Ramón: he always conveyed calm when 

making decisions…. He always said, 

“keep trying, there’s no mountain high 

enough”. 

Raúl: He passed on his values, which you 

never lose and helps you go further...He 

also taught us how to make decisions. Lots 

of times it's worse to not make them than 

to make the wrong one. You might not al-

ways be right, and we know that, but the 

most important thing is get it right more 

often than you get it wrong. He also had 

an incredible work ethic. He made good 

on that saying that “inspiration exists, but 

it has to find you working”.

Ana: He was trusted by people and trust-

ed the people around him. He also always 

said that the only thing he’d never forgive 

someone for was “stealing, deceiving, or 

not caring”. 

Are you surprised by the affection shown 
towards your father after his death?
Raúl: You expect there to be a lot, because 

of how he was and how he treated people, 

but you don't think there will be as much 

as we have seen.



Ana: Yeah, the whole family agrees about 

that. I think he himself would have been 

surprised by so much sincere fondness. 

David: My dad acted through the passion he 

had for this business. He might have com-

plained about how a shelf was organised 

but Saturday it would be him out reorgan-

ising the shelf.

Ramón: Another thing about him that stood 

out was how down to earth he was, a far 

cry from the figure of the big businessman 

holed up in his office crunching the num-

bers...It’s harder to walk through the fac-

tories now because he was never an office 

man. He attached importance to the big pic-

ture but also the tiniest details.

Your professional careers are very comple-
mentary and will be the focus of your re-
sponsibilities in the group.
Ana: Yes, and that was their own decision. 

They decided to follow those paths on their 

own...And they couldn't have made a bet-

ter decision.

Raúl: Well, I mean, when the school bus 

drops you off every day in front of the ware-

house to do your homework ....It does in-

fluence you a little bit (laughs). Nature and 

nurture play their part.

Ramón: Yeah, you're conditioned by your 

environment but we each followed a path 

that no one forced us down. I couldn’t de-

cide between being a doctor or a pharma-

cist, and in the end I decided on pharmacy... 

You see what you like, you do your summer 

internship here, you get the chance to do a 

master's in cosmetics in the United States. 

I did it at night to work in sales at our office 

during the day...That way I could discover 

our customers’ needs first hand.

David: In my case, I’m self-taught. I want-

ed to study architecture although I dropped 

out and started working in the group in dif-

ferent areas...Over the years, I've contin-

ued to study and I’ve learned a great deal 

about photography, website design, video 

editing...I’m lucky because everything we 

do we do with passion...Now I feel really 

comfortable setting up furnishings, facil-

ities, showrooms... 

Raúl: I’ve always liked business management 

and administration. I finished my degree in 

three and a half years and then I worked at 

Garrigues. It was intense but very produc-

tive. I also spent six months at our office in 

Massachusetts and I could get a small-scale 

sense of our business and what we have here. 
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We're well trained, we have the muscle of a 

company that isn't starting out from zero, 

and we’ll take advantage of all the experi-

ence we've gained. Ana: Víctor saw a future 

ahead of us and we are fully committed to 

it. He used to joke saying that they were the 

“custodians” of the next generation. If he 

hadn't trusted them we wouldn't be here. 

And now... let’s get to work!

What final message would you like to send 
to the group's associates and customers?
Ana: That they should trust this generation 

and that we're going to try to prepare future 

generations so that this can always be a fam-

ily company. A growing family company. 

David: We’re continuing with the same 

philosophy he left us: perseverance, pas-

sion, and hard work. We're continuing 

even stronger than before because there 

are more of us.

‘We have the muscle 
of a company that 
isn't starting out from 
zero, and we have 
the strong values our 
father left us’.

C

M

Y

CM

MY

CY

CMY

K

co-wash_USA.pdf   2   5/3/19   16:43



C

M

Y

CM

MY

CY

CMY

K

co-wash_USA.pdf   2   5/3/19   16:43



SALERM COSMETICS
Plaza Víctor Martínez 
Pol. Ind. Cantallops
08185 Lliçà de Vall 
Barcelona, Spain 
Tel. Spain: +34 938 608 111
Tel. USA: +1 973 745 04 10
comunicacion@salerm.com 

Marketing, communication 
and design department: 
Iván Lozano, Raquel Carvajal, 
Aaron Porlan, Raquel 
Hernández, Marta Cribillés, 
Yeray López, and Samuel 
García.

PUBLISHER: ZETACORP 
(Ediciones Reunidas, 
S.A. - Grupo Zeta)
Consell de Cent, 425 
08009 Barcelona.
Tel. +34 932 279 416
Manager: Òscar Voltas
Assistant manager: David 
Heredia
Editorial coordination: 
Nuria González, Marta 
Carrera

Head writer: Toni Sarrià
Writers: Gemma Figueras, 
Paco Martínez, Laura 
Manzanera, Toni Capilla, 
Antonia Salmerón
Layout: Cristina Vilaplana, 
Xavier Julià, Samuel Vergés, 
Rut Vidal
Image documentation: 
Virginia Lázaro
Production: Victoria Ibáñez, 
Julio Antúnez

Legal deposit: B-12492-2012
ISSN: 2385-6416
Price: 5 euros
Subscriptions:
comunicacion@salerm.com

Cover story:
Úrsula Corberó 
Photography by 
GTRES.

THE NEXT GENERATION OF HAIR COLOR
• INTENSE, SHINY AND LONG-LASTING COLORS
• COMPLETE GRAY COVERAGE
• WITH 6 CERTIFIED ORGANIC VEGETABLE OILS
• MAXIMUM HAIR TREATMENT AND CARE

C

M

Y

CM

MY

CY

CMY

K

BIOKERA_CHICA_ING.pdf   1   27/2/19   15:41

 NEW BIOKERA 
COLOURS

Red
everything!

BY VMV  
COSMETIC GROUP 

www.vmvcosmeticgroup.com

NO. 43 / 2019  
PRICE: € 5

B
Y

 V
M

V
 C

O
SM

E
T

IC
 G

R
O

U
P

w
w

w
.s

al
er

m
.c

o
m

4
3

E
N

G
LI

SH
 E

D
IT

IO
N

  -
  2

0
19

IN LOVE WITH

ÚRSULA

 
 Rosalía
PERSONAL 
UNIVERSE

2019

STAFF

43
Discover what honey,  
argan oil, and 
grapeseed can  
do for your hair

50 Natural 
partners

The fabulous 
style of... 

Rami 
Malek

40

36 
Rosalía

Universe
The young flamenco  

and fusion music  
singer-songwriter is living the 

dream. What are the keys  
to her success?

60 Red  
everything!
Discover the new 
Biokera tones

Stylish 
pets82



Get 
inspired
14 International catwalks

20 Trends: layered cuts

24  Colour: hair imbued

 with sunlight 

26 Cover story: Úrsula Corberó

32 Red carpet: 

 night out trousers

36 Profile: Rosalía

40 Look & feel: Rami Malek

44 Shopping: deluxe 

streetwear

46 Zoom: Breaking moulds

Beauty
50 Ourmust-haves: natural 

partners

56 Salerm's 2019 collection

60  The newest : new Biokera 

tones

62 Care tips: What is in the 

perfect shave?

66 Personal image: Go with 

fringe

70  Biokera Vegan

72 In focus: Enrique Iglesias

74 Icons: Verónica Castro

Lifestyle
78 Top 10: The best hotels

82 Stylish pets

84 Shopping in Mexico City

88 Salerm on-line

90 Tidy up your life with Marie 

Kondo

93 News

TOP 10 

The 
best 
hotels

78

Red  
everything!

84 Mexico  
City Shopping in 

the big city

What is in 
the perfect 
shave? 
Our expert Juanjo 
Ruzafa tells all 

6266 
Personal image
Go with fringe

Stylish 
pets



inspired
C

M

Y

CM

MY

CY

CMY

K

Salermvison_USA.pdf   2   7/3/19   9:28



New 
attitude

FASHION

inspiredGet
— CELEBRITY LOOKS  LAYERED CUTS AND RONZE COLOURS — COVER STORY ÚRSULA CORBERÓ — RED CARPET LOOKS 

WITH TROUSERS – LOOK&FEEL RAMI MALEK— PROFILE ROSALÍA — BAZAAR STREETWEAR DELUXE 



CATWALK HER

Fashion trends 

FOR A NEW  
FEMININITY
Shaved, super short, unequal, 
frizzy... The new femininity breaks 
with languishing romanticism. 
These hairdos demand your 
attention. They 
place the accent on a different 
syllable and rebel against aesthetic 
submission.
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Fashion trends Women demand a leading role and visibility and their 
hairdos do too, breaking with the norm... And tiaras, 
headbands, scarves are front and centre.
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Hairdos demand 
your attention 

through metallic and 
sparkling accessories

UNDER 
COVER
Headbands, tiaras, turbans, 
ribbons, hats... One of the most 
in trends for this new season is to 
cover your head with a piece of 
fabric, a ribbon, or flowers. Keep 
it in mind when you're on the hunt 
for a new look.
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Flowers, turbans, 
bandanas, and 

scarves hint at an 
eternal summer
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CATWALK HIM

Fashionable hai  rstyles

TAKE CARE OF THE FINISH
Hyperpolish, side parts, shaved heads in platinum, hairdos to the 
back... Even long fringes are part of the establishment. They are 
looks that aim for the maximum balance and offer up the image 
of the eternal good boy...
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LONGER
Ultra-straight, wavy, or very curly, long hair as an option for men 
is gaining terrain. These looks blur the lines between genders and 
pass on stereotypes. 



Fashionable hai  rstyles Surprise, surprise: the measurements grows 
as well as  the interest in seeing older models 

and options for them on the catwalk. 

TAKE CARE OF THE FINISH

Well trimmed beards with attractive salt and pepper, medium length hair, 
and long white hair, hair brushed back... Seniority is a degree in these looks 
and that’s its appeal: a collected maturity.
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CELEBRITY LOOKS
 C

U
TS
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Gorgeous British model,
presenter, and actor Jameela 
Jamil flaunting her long layered 
locks with curtain fringe. To finish, 
we suggest Strong Lac. 

CURTAIN
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The key

The layers have
the advantage  

of adding 
bounce 

to the cut



Actress Charlotte Best  
wears her modern cut   
 super texturised with a short   
fringe. Recommendation:  
our wax Matt Clay.

ALL OUT 80S

CONTRAST

IN BOB MODE

 Layers help create waves 
in Scarlett  Johansson's 
look. Our Volume Mousse  
can help you with that. 

TO THE BACK

 The medium long curly  
 hair of Paz Vega wouldn't

 look this natural without
 layers. Our perfect 

product: Curl Foam.

  
 

Our Extreme Lac will help you 
control the final finish  
in layered bobs like  
Cate Blanchett's. 



 With her straight and very light  
long hair Julia Roberts is going  
for a more flattering and youthful  
look. Nature Lac can help. 

LIGHT

SOFT WAVES

‘HIPPIE CHIC’

 Curtain fringe is perfect
 when the layers are long. A 

 hippie-like cut perfect
 for Dakota Johnson. Use 

 Express Lac to finish.

 If you feel like a more modern do, 
follow Emily Ratajkowski example: 
layers, parted at the centre, open  
waves and use Matt Wax.  

Layers are used much more with wavy or more curly locks than with straight 
hair since these kinds of cuts help to contain and control the hair’s volume. 

Layers also form more waves in the hair. Since the strands weigh less, they fall 
right into place naturally. If you don't have much hair, ask your hairdresser to 
give you long layers at the back of your head and to leave the front straight or 

in a bob. You’ll look great.

To control the volume



WITH HIGH-DEFINITION 
COLOR SYSTEM TECHNOLOGY

INTENSE, BOLD  AND WILD COLORS THAT 
STAND OUT FROM THE CROWD

A DIRECT AND TRENDY TOUCH  OF 
COLOR THAT MARKS THE DIFFERENCE

Semi-permanent, long-lasting color system, free from peroxide and ammonia. Ideal for light bases and lightened hair.
Passionate tones and 1 neutral to create pastels, for hair color that opens the door to hundreds of combinations.
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CELEBRITY LOOKS

Ronze and brunette tones –almost red browns– are the favourites this 
season. If you pick from the wide range that goes from bronze to the 
cold tones of the north, success will be assured.  They will make you 
look younger, they're perfect to tone down grey, and their thousands 
of nuances will imbue your hair with light and hints of sunlight.

PHOTOS: AGENCIES

RONZE

  With a brunette base, actor Ana 
 Polvorosa wears this fashionable tone  

 (Salermvison 6.25) in a bob cut.

 Deep and intense, this tone (Salermvison  
7.334) is perfect for pink skins with green

  or hazel eyes. On Yuval Scharf.

GINGER

Rays of sun 

hair in your 



BRIGHT

NATURAL

 A brighter strawberry on  
Jessica Chastain (Salermvison Fc3).
The gentle waves highlight  
her glamourousness.  

Mix of intense red and dark brown  
(Salermvison 6.73), like  Emma Stone. 
Natural redheads usually have light eyes 
and fair skin, and plenty of freckles.

 
 

 Amy Adams often wears
  this sensual mixture of

 dark golden blonde with red   
 highlights (Salermvison 8.31).

COPPER GOLD



COVER STORY

ÚR 
  SU 
LA
CORBERÓ

UPSTAGE  
THE CAMERA

TEXT: LUIS FERNANDO ROMO 

PHOTOS: AGENCIES

ver-changing, smart, 

and versatile, Úrsula 

Corberó is at her person-

al and professional prime. 

Her role as Tokio in the ac-

claimed Money Heist has 

rocketed her to international fame. It appears 

this beautiful Catalan actor turns everything 

she touches to gold. Even her own image. 

Premonition. Úrsula hadn't been talk-

ing long when she told her mother Esther 

that she wanted to be an actor. So she took 

her from one audition to another, but she 

never walked away with a part. But mom 

had a plan. She told her daughter that she 

would buy her all the Barbies there were 

if she would just give up. But her strategy 

failed... And one fine day... Úrsula was cho-

sen for the leading role in a Central Bank ad-

vert. Although that time she wasn't there to 

rob it. That would be 20 years later. 

And, since she knows she's one of the 

biggest influencers of her generation, Úrsu-

la wanted to thank her mom from the win-

ner's podium. Two years ago, on Interna-

tional Women's Day, she posted on her In-
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Capitular

CAPITULAR



UPSTAGE  
THE CAMERA



As far as hairstyles 
go, few actors are as 
daring as she is and get 
it right every time

stagram account that “when I told her when 

I was 6 years old that I wanted to be an ac-

tor she begged her boss for the afternoon off 

and told him to take it out of her paycheck to 

take me to auditions. We lived 62 kilometres 

from Barcelona and my mom didn't have a 

car or a driver’s license. We hitch-hiked from 

our town to the next town over to catch the 

train to Barcelona. Then we took the tube. 

The advertising audition lines went around 

the block and I didn't get anything for a year, 

but if at first you don't succeed, try, try again’.

Born to be a star

Úrsula knew what she wanted. She left the 

Barbies for her friends to play with. In her 

little town of Llinars del Vallès (in Barcelo-

na province), while her mom was struggling 

to put food on the table for her daughters by 

fishing, making corsets, as a florist, dental 

hygienist, and selling mattresses, the littlest 

one of the family kept dreaming. Her father, 

a carpenter by trade, was never far away, and 

never misses an opportunity to express how 

proud he is of having three amazing women 

in his life. “I was just a kid and I was already 

presenting the fashion shows I put on with 

my Barbie dolls. I've always loved show busi-

ness: I orchestrated everything, the lights, the 

music, the script... We had a grand ol’ time’, 

says the actor. She also has warm memories 

of her grandmother ‘because she took us to 

all the chocolate shops and ice cream par-

lours in Barcelona's Barri Gòtic’. 

Being born into a working class fami-

ly whose last name harkens back to the fa-

mous Spanish appliances leaves its mark. 
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Her beauty looks are always trending topics. Her long 
chocolate brown hair has evolved into more and more 
edgy styles. Her evolution over the last few years has 
been constant. From long wavy hair to straight long 
midi; then she cut her fringe and went with layers; she 
was spotted wearing a top knot; she started dying her 
hair in copper tones; she fell in love with the bob cut in 
dark brunette colours; and lately she's more going for 
something more sexy in her different versions of the 
pixie cut with a side part, curly, straight, texturised... 
Few actors dare with their hair like she does. And she 
always looks great!

Changing and 
risk-taking

HAIRDOS
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Úrsula adds that ‘a great or great-great-

grandfather has to do with the brand, but 

we grew up with no money. Nobody gave 

us anything for free’. 

The beginning of the millennium marked 

an enormous change in her life story. On lo-

cal Catalan TV she starred in her first show, 

Mirall trencat (2002), and then Ventdelplà 

( 2005-2010 ), and lots and lots of advertis-

ing. She and the camera were getting along 

just fine. And then she upstaged the camera. 

A love story was born that over time would 

break the mould. In that period she trained 

for six years at the Eòlia Dramatic Arts School 

gaining a solid background in theatre, mu-

sic, and dance. When she was 17 she moved 

in with her aunt in Madrid. It seemed she 

was never going get her big break. She au-

ditioned for Sin tetas no hay paraíso for the 

role of Cata, although in the end it went to 

Amaia Salamanca. 

Winning over audiences

Since every cloud has a silver lining, Física o 
Química ( 2008-2011 ) arrived and Úrsula won 

over audiences. It was in this teenage soap 

opera when her sensuality started to take 

off. And, less than a decade later, Úrsula's 

name is only getting more and more popu-

lar. She's considered the most famous wom-

an under 30 in Spain.  Did you know? Her 

handle on Instagram is @ursololita and a 

dressing room colleague opened it for her 

when they were filming the show. An ex-

plosive combination of her name and her 

dog's name. ‘I love animals. I couldn’t live 

without them. And dogs are special. It re-

ally affects me when they're mistreated 

and I try to make sure they have as good a 

life as we do’. 

Starting in 2011, Úrsula turned into 

a kind of Queen Midas. Everything she 

touched turned to gold. She was and is the 

girl of the hour. The advertising world is be-

guiled by her style and class. She has been 

the face of Calzedonia, Tampax, Lacoste 

Junior, Springfield, Maybelline, and, since 

last autumn, she is the Fiorever woman for 

Bulgari’s jewelry collection. Although she 

describes herself as ‘a bit rough around the 

edges’ deep down she's all class. And warm 

when in close company. 

ROLES

Warm in close 
company and just as 
lively as ever, ‘more 
rough around the edges 
than lace and frills’  

She has 6.5 million 
followers on Instagram 
and is very much 
aware of the power she 
has to influence

They could smell success when they were 
filming Money Heist. It hadn't been released 
yet but they just knew. And they were right. 
Money Heist is the most watched non-English 
language TV show on Netflix. 

Before Netflix bought the rights it 
was a Atresmedia and Vancouver Media 
production. It is now the most watched 
foreign TV show in the history of the 
platform. Saudi Arabia, Mexico, Chile, 
Portugal, India, Uruguay, and Brazil are just a 
few of the countries where this bank robber 
show is garnering fans. 

From Tokio...to the world
With success, however, has come 

controversy. The Turkish government tried 
to ban it because it saw a negative American 
influence in subliminal political and economic 
messages. The adrenaline, fast pace, Dali-
esque masks, and powerful dialogue have 
turned the show into an authentic visual 
experience.  Úrsula plays the role of Tokio 
who is key to the plot. Her acting won her her 
first nomination as best actress in the Feroz 
awards. ‘I’m just as tough as my character’, the 
Catalan actor has said on occasion. The third 
season is almost here.



No red carpet

Behind closed doors there are no red car-

pets. She loves to cook up a good batch of 

lentils, has fun cleaning the kitchen, de-

spises ironing, gets sucked into solving 

Rubik cubes, and is a dedicated movie 

and TV show viewer curled up on the 

couch. Two secrets? She has hyperlaxity 

(above average flexibility) and sleeps with a 

mouth guard because she grinds her teeth. 

Fame and success eat out of her hand. 

But she knows how to pick her path care-

fully. She has made diverse movies like El 
árbol de la sangre ( 2018 ), Perdiendo el norte
( 2015 ) , and XP3D (  2011 ), acclaimed TV 

shows like Snatch ( 2018 ), Isabel ( 2014 ), and 

Gran reserva ( 2010 ), and a play, Perversiones 
sexuales en Chicago ( 2012 ).

On 11 August of this year she’ll be turn-

ing 30. She’s just as lively as always. Rough 

around the edges looks better on her than lace 

and frills. She doesn't care about fame but she 

knows the power she has to influence oth-

ers with 6.5 million followers on Instagram. 

When she posted her first picture topless, she 

had 100,000 likes in 10 minutes. 

Since Úrsula Corberó became one of 
the most loved faces on TV, handsome, 
famous, and in demand young men 

are always by her side. Starting 
in 2008 interest in her 

private life surged. Her first 
known SO was actor Israel 
Rodríguez. They dated for 
three years. In 2011 she 

went out with tennis player 
Feliciano López, a notorious 

heart-breaker, for five 
months. After a break 
from relationships, 
she got together with 
Andrés Velencoso, 
who she was seeing in 
secret at an apartment 

in the El Putxet area 
in Barcelona. Their 

relationship lasted 
from 2013 to 2015 

and it ended, the actor 

said, after the top model 
cheated on her. Today 
she’s very happy with 
Chino Darín, son of the 
famous Argentine actor 
Ricardo Darín, whom 
she meet when filming 
the show La embajada. 
They've been together for 
three years and are very 
much in love.

Famous
handsome
boyfriends

GOSSIP

Above, with the 
model Andrés 

Velencoso;
To the right, with 

Chino Darín.
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RED CARPET

A full-on declaration of intent 
in terms of gender equality: 
women in trousers on the red 
carpet. And they open the door 
to more creative, original, and 
new outfits. Like these... 

TEXT: NEWSROOM  PHOTOS: AGENCIES
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 NIGHT 
PANTS

 British actor  Naomie Harris 
 in a sheer tunic with jewels

and feathers over black cigarette
pants  By Zuhair Murad. 



Brazilian top model Izabel Goulart 
in a breathtaking short-culotte 
dress with a train by Libanese 
designer Zuhair Murad. 

 Celebrity  Olivia Palermo daring to look  
  great: here dressed in a spectacular red   

 trouser dress by Victoria Beckham. She
 combines it with a black blouse. 
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The recent success of 
the jumpsuit has also 
helped herald in the 
reign of the trouser 

 
The Portuguese model  

Sara Sampaio with a black 
jumpsuit with one sleeve by  
David Koma.  

  This jumpsuit with a train
 was the elegant choice

  of Toni Acosta. The 
 design is by Alicia Rueda. 



 Julia Roberts wearing a nude chiffon  
dress-over-trouser design by Stella  
McCartney with black sandals. 

It was applauded on and offline. 

 Tilda Swinton is always breaking
 moulds. She choose a unique hyperbolic 

  fuchsia trouser with a black peplum
 body by Schiaparelli Haute Couture.

Chiffon layers,
trains, and kaftans 
add an exotic touch

to this article
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PROFILE
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f you're not living on Mars, 

you've heard of her. Rosalía 

Vila i Tobella was born in the 

town of Sant Esteve Sesrovires 

in the province of Barcelona on 

25 September 1993. At just 26, 

she's already on Forbes’ list of the most in-

fluential people under 30.

What does she have going for her? Ros-

alía has given flamenco a pop and hip-hop 

touch. Her most recent album –featuring J. 

Balvin and Pharrell Williams–, El mal quer-

er, hit 1 on the Spanish charts and the Lat-

in Pop charts in the U.S. She won two Latin 

Grammys in 2018 for her single Malamente. 
But there’s more: her album was the most 

listened to on Spotify in 2018; she signed a 

clothing collection for Pull&Bear; partici-

pated in Pedro Almodóvar's last film (Dolor 
y gloria); will perform at the next Coachella 

(hipster mecca); has signed as Yves Saint Lau-

rent's beauty line ambassador; and performed 

at the MTV EMA and Goya award ceremony. 

Who has done more in less time?

It all started in 29 May 2018. The song 

Malamente was released and since then, the 

universe seems to belong to Rosalía. The me-

dia adores her: she met with the CEO of Ap-

ple, she announced her album with a video 

in Times Square, YouTube lauds her as the 

artist of the hour...

Her story and her lyrics connect to her 

world and speak to female empowerment (she 

cowrites, coproduces, coarranges her songs...). 

Her thousands of clicks announce a cultural ap-

propriation that is the sign of her global identity. 

TEXT: EDITORIAL / PHOTOS: SONY MUSIC / AGENCIES

RO
SALÍA

UNIVERS



Millennial diva
With a flamenco base, she has looked for el-

ements of fusion in trap and in more urban 

sounds to create an album that has not only 

turned her into a millenial diva but has al-

ready reached the general public, becoming 

part of the collective imagination of Span-

ish music. El mal querer  is an eclectic al-

bum. Although the flamenco roots are pow-

erful throughout, it’s her fusion songs like 

Malamente, Pienso en tu mirá, or Bagdad 

which truly speak to critics and the public.

One mustn’t forget the conceptual theme 

of the album. It is a work that tells the story 

of a toxic relationship, a factor that for many 

contributes to its value add. The result is a 

suggestive alchemy of flamenco roots with 

trap, R&B, and electronica, shaped by har-

monic details: from a (recognised) sample 

of Justin Timberlake to choir melodies or a 

micro poem read by Rossy de Palma. Pure 

merger of tradition and modernity.

The incredible versatility of this young 

Catalan is another of her strengths. Combin-

ing flamenco with trap is not easy and she's 

pioneering the way. Her work with C. Tangana 

have allowed her to appeal to younger listen-

ers, while seguiriyas like De plata appeal to 

fans of the genre. Her show at Sónar even 

included a Yamaha motorcycle on stage. 

She gave the show high up on heels, 

strutting like a dive, backed by near-

ly a dozen dancers and with amaz-

ing choreography backing her. It 

was unquestionably the most memorable of 

last year's festival.

Media omnipresence 

No one doubts Rosalía's talent, quality, cha-

risma, or self-confidence. So much so that in 

very little time her push to transcend stylis-

tic and geographical borders had her mov-

ing from Universal to Sony to release her 

project because she saw more possibilities 

there. And the massive promotion campaign 

has been far-reaching.  And will continue.
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‘I focus on “made in 
Spain” firms and 
extol flamenco as an 
aesthetic option for 
street fashion’

-1-  For the videoclip 
for Malamente she 

chose
a pink faux fur outfit 
by Maria Escoté. The 

stylist here was
Cris Quer. 

-2-  In the Latin 
Grammy she chose 

a stunning tulle 
dress with frills by 

YolanCris.
-3- Here in a  cut out 
dress with fringe by 

Palomo Spain. 
-4- Suits with jackets 

are also part of her 
wardrobe. This one is 

by Zara.

Rosalía also seems to be taking 
notes about what international icons 

like Beyoncé and Rihanna are doing. 
Lay on the lip gloss and acrylic nails, 

don the spectacular shoes and do it all 
in combination with Spanish company 

creations like María Ke Fisherman, 
Maria Escoté, Airam Sacul... This 

mixture of sensuality and insolence 
comes from Pili –better known on 

Instagram as Daikyri–, her sister and 
head stylist. She is Rosalía's accomplice 

when it comes to her modern ground-
breaking look and helps her with the 

aesthetic and visual part of her work. 
The made in Spain fashion and the 

transformation of flamenco into an 
aesthetic option for street fashion 

makes it clear that it can be universal 
without forsaking the essence of its 

place of origin.

Advised by her 
sister Daikyri

HER STYLES

1



42

3



LOOK & FEEL

RAMI 
MA 
LEK
AND HIS 
BOHEMIAN
LOOKS

He played
a 20th century 

musical and style 
icon, Freddie 

Mercury. What 
you might not 

know about 
Rami is that he 

has his own, very 
personal, firm.

TEXT: NEWSROOM

PHOTOS: AGENCIES

2017 The actor never stays with one style long and 
his 1.75 cm adapt well to any look. Here with a close shave 
and an undercut that highlights his features.
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2017 Rami Malek knows he looks good in 
skinny pants, boots, and bomber jackets. Here 
he's wearing a semi-toupee cut.

2010 When he was just starting 
out, with his angelic face, he loved to 
wear dandy hats or look sporty .

2010 Athletic, tanned, and with 
his hair a bit longer, his green eyes 
double his appeal.

2018 His role as Freddie Mercury 
in Bohemian Rhapsody garnered him 
an Oscar.
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2018 Very short sides 
always look good on him, since 
they offset his chin.

2016 Different lengths to 
fit into the hacker role  he plays  
in Mr. Robot.

2018 When he lets his hair 
grow out a bit Rami showing 
off his natural waves.  

2018 The top straighter and to one side 
gives him a more sophisticated air. In contrast, 
Malek here decided to close cut the sides.

The volume
is always on 
purpose to 
offset his
prominent
chin
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Sporty and ‘luxury’ street wear is taking the fashion 
world by storm led by figures with heaps 
of followers like Rihanna, Rosalía, and the 
Kardashian clan. The key is knowing how to
offset all the sparkle and visual excess.

Street fashion is pushing its way inside, 

pounding the pavement, catwalks, and 

night clubs. And you can wear sweatpants 

and still be setting trends. The key to mak-

ing a sporty look work on the street is to 

combine balanced articles --so that the final 

result isn't too informal or I-wear-this-to-

bed-- and pick your accessories well.   Ma-

jor fashion houses are turning their atten-

tion to this trend.

SELECTION AND TEXTS: NEWSROOM
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SHOPPING
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-1- 
Chanel
Round glasses with sheer 
acetate.
€ 390
-2- 
Valentino
Baseball-inspired leather hat 
with rivets.
€ 690
-3- 
Gucci
Three-colour combat boots
€ 980
-4- 
Christian Louboutin
Marie Jane satin, leather, 
rubber, and rivet bucket bag.
€ 1,350
-5- 
Dolce & Gabbana
A gold bomber by 
D&G for Mytheresa.
€ 1,450
-6- 
Prada
Ultrabox sunglasses with red 
top line.
€ 325
-7- 
Dolce & Gabbana
Bomber with king print.
€795
-8- 
H&M
Sporty top.
€ 14.99
-9- 
Uterqüe
Faux leather jacket.
€ 229
-10- 
Stella McCartney
Wide pants with her anagram. 
€ 750
-11-
Prada
Sidonie leather shoulder bag.
€ 1,500
-12- 
Miu Miu
Trainers with sequins.
€ 790
-13- 
H&M
Faux fur jacket. 
€ 79.00
-14- 
Christian Louboutin
Trainers with red sole, the 
house's trademark. 
€ 795
-15- 
Gucci
Sweatshirt with sequins. 
€ 2,980
-16- 
Moschino for H&M
Trousers with chain.
€ 99

-16-

STREET    A IR

NOT BEING
AFRAID TO

MIX PRINTS AND 
TEXTURES IS A 

BASIC RULE OF THIS 
‘DELUXE SPORT 

WEAR’

-7-

-8-

-9-
-10-

-12-

-13-

-14-
-15-

-11-



THE WORLD OF STYLING WITH A HIGH CARE RANGE TO CREATE STYLES WHILE 
YOU CARE FOR, REPAIR AND PROTECT YOUR HAIR.
 

PROLINE REVOLUTIONIZES
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ZOOM
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Breaking 
moulds

The actor Bill Porter blew 

them away at the Oscars with 

this black velvet tux-gown by 

Christian Siriano and jewelry 

by Oscar Heyman. A highly 

anticipated bending of male 

formal wear codes.



THE WORLD OF STYLING WITH A HIGH CARE RANGE TO CREATE STYLES WHILE 
YOU CARE FOR, REPAIR AND PROTECT YOUR HAIR.
 

PROLINE REVOLUTIONIZES
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HAND CREAM
PREBIOTIC INTENSIVE REPAIR

PERFECT HANDS EVEN UNDER THE MOST EXTREME CONDITIONS
• Combination of 5 actives with prebiotic properties • Urea: normalizes cellular renewal  • Sodium PCA: natural hydrating agent • Allantoin: anti-irritant 

action and skin protection • Bisabolol: calming and anti-inflammatory agent • Shea butter: softening action on dry skin.
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Beauty
 — OUR MUST-HAVES NATURAL PARTNERS — THE NEWEST RED EVERYTHING  — CARE TIPS PERFECT  SHAVE — PERSONAL 

IMAGE CHOOSE YOUR FRINGE —TRENDS BIOKERA VEGAN —IN FOCUS ENRIQUE IGLESIAS — ICONS VERÓNICA CASTRO

New 
collection
New
Biokera
colours

TRENDS



OUR MUST-HAVES

PHOTOS: LEANDRE ESCORSELL

STYLIST: MARIA ALGARA

Generous Mother Nature gives 
us some very special ingredients
that, in our hands, boost
beauty, hydration, and care
for your hair.

Biokera Argán shampoo 
and leave-in conditioner 

and  Arganology serum, an 
injection of moisturise. 
Natural argan oil, with 

glycerine and hydrolysed 
natural keratin, provides 

your hair with spectacular 
hydration and shine.

LIQUID GOLD
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Natural

partners
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Natural

partners



The new Biokera Scalp Care line is made up of the 
active ingredients from royal jelly, honey from 
organic bee-keeping, and willow and chia seed oil,.... 
Highly nutritive, full of antioxidants and 
anti-inflammatory properties able to hydrate and 
protect even the most mistreated hair.

 HONEY FOR YOUR HAIR
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ROYAL JELLY 
AND HONEY: 
NUTRIENTS 

HYDRATE AND 
PROTECT EVEN THE 

MOST DAMAGED 
HAIR
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Natural grape seed oil the star of the 
Biokera Grapeology line. High 
vitamin E, protein, and arginine 
content that repairs and improves 
your hair's natural shine, making it 
stronger and more elastic. Its high 
anti-ageing anti-oxidant content 
protects it from external agents.  

GRAPE SEED
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vial treatments
in complete “synergy” with your hair

www. salerm.com
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SALERM TRENDS
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New collection 
2o

19 Sharisa is the name of 
this collection, based 
on the colour wheel of 
the Indian collective 
imagination.  Midi 
length with base colour 
7.735 (20 vol.). On the 
middle and ends, veils 
of 6.4 to 30 vol.

India
INSPIRATION
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Coppers, browns, and golden 
hazels, deeply appealing,
inspire the Dioni Barrera 
collection for Salerm Cosmetics.
Texturised XL long hair with
equal parts base colour 8.77 + 
8.44 (30 vol.). On the middle
and ends, balayage highlights
with 7.74 (30 vol).

Faded 
earthy tones 

COLOURS



In new hairdos, fringe is taking 
on a leading role visually: 
attractiveness, versatility, and 
bounce to the finish. For this
pixie cut, base colour 5.96 + ¼ 
of 6.6 at 30 vol. Then toned 
highlights at 1 to 20 vol.

Leading role: 
fringe

FRAMED FACE

Hairdos are getting 
less structured, 
creating different 
shapes and 
volumes 



Shatush highlights, the 
latest trend, play off the 
hair’s own colour to lighten 
it. For this short bob, equal 
parts base colour 8.0  
+ 9.0 + ¼ of 8.77 at 30 vol. 
Highlights with Deco Eco 
at 10 vol.

The Shatush 
effect

NATURAL
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THE NEWEST

Red always adds strength and vitality and has 

very feminine connotations. Red is one of the 

top tones this season which is why in Salerm 

Cosmetics, in its Biokera line (our colouring 

with certified organic vegetable oils), you’ll 

find three new tones that expand our palette 

with deep nuances. We’ve named them Sun-

rise (deep red light brown), Elegance (Brazil 

chocolate light brown), and Glitter (dark cop-

per blond). Find yours!  

TEXT: NEWSROOM  PHOTOS: AGENCIES

Fashionable red acquires new nuances with the extension of our new 
Biokera Natura colouring. Deep red, Brazil chocolate, and dark copper 
blond: all three will make your hair shine like never before.

5,65 SUNRISE
The actor Madeline 
Brewer looking stunning 
in an intense shiny tone. 

5,735 ELEGANCE
Debra Messing chose 
this warm and bright 
variety of chocolate.

6,4 GLITTER
Kate Bosworth 
wearing metallic 
textures.

EV
ER
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RED
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Biokera Natura
The most natural colour family
by Salerm Cosmetics grows larger 
with the addition of three new 
fashionable tones. 



CARE TIPS
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What is the

Juanjo Ruzafa, best barber in Spain in 2017,
collaborates regularly with Salerm Cosmetics. No one 
better suited than he to give us a master barbering class. 
Calling all hipsters, sharpen your shears!

TEXT: NEWSROOM / PHOTOS: FLAMINIA PELAZZI / MODEL: DAVID BESA

when you go against the grain, your cli-

ent might feel an unpleasant burning sen-

sation and the skin might turn red. If the 

hair is very fine or you're in a rush, a few 

days later you might discover an ingrown 

hair, which will then turn into a small in-

fected pimple. We’re used to rushing but 

most times it’s unnecessary. The time you 

shave also influences it: it's not the same to 

shave skin that's relaxed after just waking 

up first thing in the morning as skin late in 

the afternoon. 

And the final outcome you're going for 
would also determine this first choice?
Of course. Getting a professional opinion on 

what products to use and how to use them 

will make your facial skin look hydrated, 

healthy, and well taken care of. 

n this interview with Juan-

jo Ruzafa, he explains the top 

tips and products you need for 

the perfect shave, as close as you 

can get to a professional job. 

When you start on a shave, how do you 
choose the best option?
As a barber, I prefer a straight edge razor so 

I can pick the right blade for the skin type 

and the beard's hair type. If you're going to 

be doing this at home, I’d use a disposable 

razor and in the case of atopic skin an elec-

tric razor. 

 How does your skin type and type of hair 
or beard affect the choice of shave?
If your skin type is very sensitive, run-

ning the razor over it might irritate it, and 

PERFECT
SHAVE LIKE?



Juanjo Ruzafa runs Ruzafa Barber. He’s 
the great-grandson, grandson, and son of 
a barber, a family tradition that dates back 
to 1915. He started out low, as an appren-
tice in the living room of his father’s house. 
That means his knowledge of all the as-
pects, requirements, and needs of his pro-
fession are deeply ingrained.

Then he studied cosmetology, practised 
for years and years, and towards the end 
of 1984, opened his own salon. It’s an hon-
our since I’m continuing with a family tra-
dition that dates back to 1915. 

‘I like challenges and every job I face teach-
es me something new’, he says about him-
self. Combs, straight-edge razor, electric 
razor, and shears help him express what he 
creates and feels as a barber, which more 
than a way to earn a living, is his way of un-
derstanding life.

In 2017 his extensive experience was 
recognised when he won Best Barber in 
Spain, given by the Barberías con Encanto 
(Charming Barbershops).

A barber saga

THE EXPERT



fectly shaved, clean off the bits of soap with 

a warm towel to dilate the pores of the skin 

and then massage in hydrating cream. Lay 

on a cool towel to close the skin’s pores and 

then dry the rest of the dampness off the 

face with a towel to finish the shave. 

What are your basic tools for the perfect 
shave? In equipment and cosmetics...
A shavette or a disposable blade straight ra-

zor is hard to use but makes for a very pro-

fessional shave. At home, a disposable ra-

zor is the most practical and there are sev-

eral options to prep the skin: shaving soap, 

foam, or gel that comes prepared and af-

terwards, alcohol-free aftershave that hy-

drates and repairs the skin.

 

What are the steps to follow? Do you differ-
entiate between a dry or wet shave?
What we mean by dry shave is when you 

use an electric shaver that doesn't require 

any prep but does need repair when you 

finish with lotion, and a wet shave is when 

you use a razor and you prep the skin first, 

softening the hair with a warm towel and 

then applying a few drops of oil to lather 

up with a brush or apply clear gel. Pass the 

razor over the skin until the surface is per-

REPAIR TREATMENT. Applying warm scented towels prepares the 
skin and ends the shave. It is immediately relaxing and soothing.

SHAVE SOFTER AREAS WITH A STRAIGHT-EDGE RAZOR.
As a barber, I prefer a straight edge razor, ‘so I can pick the right blade for the 
skin type and the beard's hair type’, says Juanjo Ruzafa. 

Salerm Cosmetics has a wide 
range of professional barbershop 

products you can use at home.
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What is the exact or-
der you'd recommend 
to shave a face?
After you've lathered 

up the face, or after ap-

plying the clear gel, start 

by taking off the sides, the 

lower part of the neck, goatee, 

and last but not least the moustache 

area. That order leaves the soap sitting on 

areas with higher hair density longer which 

makes it easier to shave later.

Is it best to shave against or with the grain?
Shaving should be a nice experience so I only 

recommend close shaving against the grain 

if someone asks for it since when you shave 

against the grain you’re more than likely to ir-

ritate the skin and you might nick a pore and 

have bleeding.

AFTERSHAVE. When you're down, alcohol-free aftershave 
is a must. It hydrates and repairs the skin. 

How long does a good shave last?
At our salon, we spend half an hour, fol-

lowing each and every step of the ritual, to 

have a pleasant relaxing experience and a 

perfect result. Depending on the colour of 

the hair, how tough it is, and growth (ap-

prox. 1 mm every three days), its look and 

feel, it lasts around 24 hours. 

If we want to try a five star shave, what ex-
tras would be included?
In our case, premium products like the 

straight razors, creams, even the quality 

of our own scented towels, to engage all 

the senses during the shave, since if you 

cover your eyes, your sense of smell be-

comes sharper, to end with relaxing music!

SHORT 
WELL-

DEFINED 
TRIMMED BEARDS 

AND GREAT GATSBY 
MOUSTACHES ARE 

TRENDING
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PERSONAL IMAGE

Want a new look? Have you ever tried fringe or shifting its shape? 
Fringes are back with a bang and oh are they in style. They offer numerous 
advantages for your personal image and to help correct your facial features:  
they make you look younger, highlight your eyes, help downplay your nose,  
and can cover up an XL forehead. Find yours!

TEXT: NEWSROOM  PHOTOS: AGENCIES

fringe
Choose your

well

and their shape, give a sprinkling of a cer-

tain style... 

Fringes make the entire face look young-

er since they offer a casual touch, even in 

the most laborious styles. 

Personal image corrections

The same hairdo can be updated by just 

cutting the fringe. Keep in mind the power 

and strength of this part of a hair style: any 

decisions you make about its line, length, 

and volume should be made after careful 

thought. Bear these aspects in mind: 

hen we talk about 

fringes in personal 

image we’re talking 

about the internal pe-

rimeter of the face. The 

line has three key points: 

the fringe and both sides, which can then 

draw different types of lines.

We associate fringe with the part of your 

face that attracts the most attention: your 

eyes. So fringes offer many opportunities 

to correct things: they can conceal the side 

of the forehead and nose, highlight eyes 
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—Type of line: straight, curved, or un-

even. 

—Location in line on face: can hide eye-

brows, be over eyebrows, or above 

them. 

—Volume: balanced, sparse or full. 

—Colour: can be the same colour as the 

hair, lighter or darker. 

These are just a few examples of the many 

possibilities we have to correct or high-

light a face and its features with fringe. Find 

the one that best adapts to your face on the 

next page. 
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What fringe you choose, or even not to have fringe, should depend on the type of face.
Let’s see the recommendations by type of face. 

Fringe by face type

PERSONAL IMAGE

ROUND FACE 
Better without fringe or sparse 

or asymmetrical fringe. No 

horizontal lines. Lighten up the 

face with lighter colours. 

INVERTED TRIANGLE-
SHAPED FACES 
Not recommended.

Avoid compact fringe or with 

horizontal lines since they'll 

add to the feeling

of width in the forehead. 

LONG AND NARROW OR 
WITHDRAWN FACE 
The most important thing is that 

the fringe is wide to offset the 

face's length.  

They can be straight or diagonal, 

but should always be making a 

statement.

HEXAGONAL 
FACES  
Should be multi-

directional,  

making sure they 

don’t  

fully cover the 

forehead. 

TRIANGLE-SHAPED  
FACES
Choose fringe with 

soft edges, which 

partially cover the 

forehead. 

For more information:
Technical Personal Image Manual: A Theory of Compensation/Enhancement by the VMV Cosmetic Group Foundation.

SQUARE FACE 
Best to avoid. If even so you 

decide for fringe, the best for 

these kinds of faces are the ones 

that lightly brush the eyebrows 

and are worn to one side.

RECTANGULAR FACE 
A sparse fringe with 

some bounce, with wavy 

and texturised ends, will 

look better.



VMV COSMETIC GROUP FOUNDATION, always at the forefront of the 
profession, offers you the ONLY COURSE IN VISAGISM on the market that 
will give you the tools for professional growth.

WHAT WILL 
THE COURSE ENTAIL?

• The study of geometry, the lines and volumes of the face and associated areas.
• Style test.
• Added color test: hair, skin and dress.
• The esthetic needs profile.
• Identify esthetic criteria.
• Identification of the client’s needs and requirements.

• Increase your income.
• Make you stand out from the competition.
• You’ll receive the Personal Beauty Advisor diploma, endorsed
    by VMV Cosmetic Group Foundation.

Study clients with groundbreaking techniques such as:

Learn and apply the Theory of Enhancement / Redress and its rules with 
regard to personal image including lines, volume, shape and color.

Advise and change the client’s image with visagism techniques.

How to set up the new Beauty Advisory service.

Application of efficient communication

WHAT’S IT GOING 
TO DO FOR YOU?

• Offer new beauty advisory services.
• Improve the quality of your regular services.
• Improve your professional reputation.
• Gain a better understanding of your clients.

The course is practical and you can apply your newly 
learnt skills NOW, as soon as you complete your 
training which will allow you to:

HOW CAN YOU 
APPLY IT IN YOUR SALON?
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VISAJISMO.pdf   2   14/12/16   11:57
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ased on a mixture of 20 

different plants (acacia, 

aloe vera, marigold, eu-

calyptus oil, henna, and 

hibiscus, to name a few), 

the innovation of Biokera 
Vegan's colour treatment is to add to your 

hair's natural colour. Salerm Cosmetics lev-

erages on the knowledge and benefits of Ay-

urveda Hindu medicine in a highly effective 

and long-lasting way to nourish and hydrate 

your hair, giving it strength and volume.

Attractive highlights

Biokera Vegan's vegetable pigments adhere 

to the hair’s keratin, surrounding and per-

meating them. In highly pigmented hair, like 

dark coloured hair, the result will be high-

lights, especially visible under sunlight, but 

your hair will be shinier and stronger and 

have more volume. 

In grey hair, the new colour will cover all 

of your hair, just like with bleaching, even if 

VEGAN
NEW BIOKERA LINE 

you’re 100% grey. In this case, since this col-

our does not bleach dark hair, you’ll have a 

bi-colour effect which will make the high-

light more evident and, depending on how 

many grey hairs you have, the colour will be 

much brighter. With this kind of hair you’ll 

also notice the increase in shine, volume, 

and strength.

Minimal maintenance

You can achieve a wide range of colours, 

from black all the way to blond (as long as 

your base is light coloured). The colour lasts 

approximately as long as an oxidation hair 

dye. If your hair grows a centimetre every 

three or four weeks, apply the colour like 

you would an oxidation dye, especially if 

you have a high concentration of grey hairs. 

The result and duration will also depend on 

the hair’s quality and condition. If you have 

very few grey hairs, it can last one to three 

months since the final result in natural hair 

is to highlight it.

Do you know Salerm Cosmetics’ 100% plant-based 
colouring line? Our Biokera Vegan line spoils your 
hair with a long list of treats.

TEXT: NEWSROOM /  PHOTOS: SALERM COSMETICS

Its plant pigments join 
the keratine and will 
create highlights even 
in greying hair
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IN FOCUS

Enrique
 Iglesias

Wearing his usual sport look and despite his numerous appearances 
with a baseball cap, the singer has amazing hair to show off.

Four of our stylists help him makeover his style.

PHOTOS: AGENCIES
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Enrique started out his artistic 

career very young and is now 

world famous. I think he feels 

comfortable in a simple and 

athletic outfit, which highlights 

his natural good looks. As for his hair, he always has 

a short hair cut with a bit of length. The makeover I’d 

propose would be to cut back the sides a bit, leaving 

the top at 4 inches, and texturising with a razor. 

Zita Paniagua
IMPRESSIONS SALON 
CHICAGO (ILLINOIS)

I'd propose a balayage
in a lager beer slightly toasted 

colour, which would create an 

appealing contrast with his skin. As 

for his hair cut, I’d go with a fade on 

the sides with plenty of flow. And I'd work the top 

with a razor to get more texture, length, and bounce 

to accompany Enrique’s rhythm on stage.

Ariel López
AXTREME 
MIAMI (FLORIDA)

Juan Andino 
GET FRESH BARBER SHOP
HOPELAWN (NEW JERSEY)

LONG FRINGE

My makeover for Enrique 

Iglesias would consist of giving 

him a very versatile and dynamic 

hair cut. I’d keep in mind all of the 

aspects of his life: as a famous 

artist, as a dad...and especially as a person that his 

own style defines, simple and uncomplicated. I'd 

do a low taper at the bottom of his nape and would 

texturise the middle and top to balance out his 

face’s shape. I would end the makeover with some 

3D translucent colour.

Jorge Topete
HAIR SALON
SAN FRANCISCO (CALIFORNIA) 

If Enrique were a regular client and wanted 

to change his look, I’d ask him what styles 

he likes. To give him a modern touch, I’d cut 

the sides down slightly, texturising the top 

to follow the shape of his facial structure. 

For an urban look, I’d suggest a classic 

Mohawk-like hairdo. If he was looking for 

something a bit more daring, I’d take out 

more and would add some colour.
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TEXT: NEWSROOM  PHOTOS: AGENCIES

In 1979 she landed her first starring role in the fa-

mous soap opera  Los ricos también lloran, where she 

sang the main theme song. Her long curly hair and 

blue eyes were her most prominent features. Today 

the actor's beauty has matured but she still has in her 

hair her highest expression, dark long hair as wild as 

it is taken care of. Eyes and lips, with her prominent 

cheekbones, are the focus of attention on a face that 

has gone down in TV history. And in the history of the 

song. The show’s theme song, Aprendí a llorar, which 

she sang, is unforgettable. 

At 66, a younger viewing audience  
has rediscovered this Mexican  
beauty in The House of Flowers.

IN THE HOUSE OF FLOWERS
The successful show, streaming on Netflix, tells the story
of what appears to be a perfect family. Verónica plays Virginia, 
the matriarch and manager of the prestigious flower shop.

ICONS

VerónicaCastro
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We bring your salon to life.
Products, appliances and new furniture for hairdressing and beauty salons.



Lifestyle
— GET-AWAY TOP 10 HOTELS — BAZAAR DESIGNS FOR VERY STYLISH PETS  – ‘ONLINE’ DIGITAL SALERM

– WELLNESS A TIDY LIFE, ACCORDING TO MARIE KONDO 

Mexico
City

Shopping in 
the big city 

TRAVEL

We bring your salon to life.
Products, appliances and new furniture for hairdressing and beauty salons.



BIG TRIPS

10
TOP

 THE BEST 

HOTELS 
IN THE WORLD
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Every year lists come out
of the best hotels in the world 
according to different criteria 
(luxury, romantic, country, all 
in, ...). This is our own special 
selection. Don't miss out!

TEXT: NEWSROOM  

PHOTOS:  HOTELSCAN.COM / TRIPADVISOR 

THE HIGHEST
Gevora Hotel 
(Dubai)

The Guinness Book of World Records is sure: 
the Gevora Hotel in Dubai, opened in 2018, is 
the highest hotel in the world. At 356 meters, it 
is just one more than the JW Marriott Marquis 
Hotel, which is also in Dubai, and spans 75 
stories. Despite its height, the hotel’s eight lifts 
only takes 38 seconds to go from the ground 
floor to the 75th, where there’s a pool that 
offers panoramic views of the city. The hotel 
also has two gyms, one for men and one for 
women, a spa and an indoor pool, all decorated 
with the utmost opulence: the revolving doors 
at the hotel's entrance are coated in solid gold. 
The Gevora Hotel has 528 rooms, most of 
which are deluxe, and five restaurants. Each 
floor has a butler on hand to meet the needs of 
the guests. 

Royal Penthouse Suite / hotelscan
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The Royal Penthouse Suite at the Président 
Wilson Hotel in Geneva, Switzerland is the 
most expensive in the world: it costs 83,000 
dollars, around €72,000, to spend the night. It 
takes up the entire eighth floor of the hotel's 
art deco style building and the likes of Bill 
Clinton, Mikhail Gorbachev, Bill Gates, and 
Michael Douglas have spent the night. It is 
composed of 12 rooms, 12 marble bathrooms, 
and a wrap-around terrace with views of Lake 
Geneva and Mont-Blanc and a dining room for 
26. It also a Steinway grand piano, a billiard 
table, a collection of antique books, a jacuzzi 
with views of the Alps, and a gym. It has its 
own private lift, a modern security system, 
helicopter evacuation services, and bullet-
proof windows. Your stay includes a chef, 
butler, chauffeur, and personal assistant.

THE MOST 
EXPENSIVE SUITE  
The Royal Penthouse  
Suite at the Président 
Wilson Hotel 
(Geneva, Switzerland)

The oldest hotel in the world still in 
operation is the Nishiyama Onsen 
Keiunkan hot spring hotel near 
Mount Fuji in Japan. It was opened 
in 704 and since then has been 
run by 52 generations of the same 
family. Among the staff there are also 
families that have held the same job 
for generations. The establishment 
has 37 rooms, renovated in 1997, 
decorated in traditional Japanese 
style, a restaurant and a karaoke bar. 
The hotel takes advantage of four hot 
springs that provide it with 1,600 litres 
a minute of 52 º water. The secret to 
its longevity appears to be the friendly 
family hospitality and exquisite service 
it offers its guests.

THE OLDEST 
Hot spring hotel 
Nishiyama  
Onsen Keiunkan
(Japan)

If a little cold doesn't scare you, you have to try the Ice Hotel in Jukkasjärvi, 
Sweden, 200 km north of the Arctic Circle. The hotel opened in 1989 and is 

built from blocks of ice that melt each spring and are rebuilt each winter. Every 
year, when the first snow falls, some 40 artists from around the world create 

the furniture and the sculptures that shape this hotel-art exhibition. The cold 
rooms are kept at a temperature of between -5 and -8 ºC, each with a different 

theme and polar sleeping bags laid on reindeer skins. The hotel also offers 
“conventional” rooms with heat. A night's stay can starts at 130 euros.

THE COLDEST 
Ice Hotel 

(Jukkasjärvi, Sweden)

Hot spring hotel Nishiyama/ hotelscan

Gevora Hotel / hotelscan
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The 17th Travellers’ Choice awards given by 
TripAdvisor, provides user reviews of trips and hotels, 
considered the Hotel Maxx Royal Kemer Resort to 
be the best family hotel in the world.  This five star 
accommodation is located in Kemer, Turkey. It has 
nearly 300 rooms and its guests can enjoy a private 
400 meter long beach in Antalya Province. The 
villas have private pools with a yard, where you can 
hold dinner parties with the 
services of a butler. Children 
can play at a water park and 
a cove just for them. The all-
inclusive package starts at 
€1,120 the night. 

THE BEST FAMILY HOTEL
Hotel Maxx Royal Kemer Resort 
(Kemer, Turkey)

On the island of Lanzarote, in the Atlantic 
Ocean and with a springtime climate all year 
round, Lani’s Suites Deluxe in Puerto del 
Carmen is the most romantic hotel in the 
world according to TripAdvisor's users. The 
slogan of this 4 star accommodation which 
opened in April 2015 is “Heaven on Earth” 
and has 25 suites with views of the Atlantic 
Ocean. Accommodations are adults only (16 
and up). It has a heated pool, direct access to 
two beaches, and a wide array of health and 
beauty treatments. The Canary Island artist 
César Manrique worked in the 1980s on 
the original design of the building that now 
houses Lani’s Suites Deluxe. 

The Conrad Rangali Island hotel is a luxury resort on two 
Mandhoo islands (Maldives) connected by a bridge. There 
are several private villas right on the beach. One is under the 
Indian Ocean and is the first of its kind in real ocean waters 
instead of artificial aquariums, like other hotels have. Its 
name is Muraka (“coral” in the local language) and has two 
floors. The upper floor floats on the water and the lower floor 
is submerged more than five meters below the surface. The 
hotel has twelve bars and restaurants, one of which is under 
the ocean, so you can watch fish swim above the glass ceiling 
while you eat. The underwater villa hasn't been opened yet. 
It's slated for the end of the year and will cost around 50,000 
dollars the night. 

THE MOST 
ROMANTIC 
Lani’s Suites Deluxe 
(Lanzarote, Spain)

UNDERWATER HOTEL 
Conrad Rangali
Island (the Maldives)
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Maxx Royal Kemer Resort / TripAdvisor

Lani’s Suites Deluxe / TripAdvisor



The Desert Cave Hotel is located in the middle 
of the Australian desert and is the only hotel on 
the planet completely underground. Most of 
the population of Coober Pedy, a opal mining 
town, lives underground to shield themselves 
from the high temperatures in the summer 
months. The cool and calm hotel rooms carved 
out of rock are spacious with high ceilings. The 
establishment also has stores, a café, a bar, and 
an underground game room. For adventurers 
with claustrophobia, it also has aboveground 
rooms. All of them starting at €120 a night.  

UNDERGROUND 
OPTION 
Desert Cave Hotel 
(Coober Pedy, Australia)

The hotel with the best value for money in the world 
is in Bermeo, Spanish Basque Country, according to 

TripAdvisor users. Its name is Hotel Casa Rural Lurdeia 
(“the call of the land” in Basque) and its average price 

is €67 the night. Users have given it the best score in 
location, cleanliness, and service. It is located on the slope 

of the Sollube mountain, in the Urdaibai biosphere, with 
views of the Cantabrian Sea. It has eight rooms and sleeps 

16. Guests can use the kitchen and an optional breakfast 
made with organic ingredients. Hotel Lurdeia is also a 

Platinum in TripAdvisor's Greenleaders Programme 
(highest distinction).

BEST BANG 
FOR YOUR BUCK 

Hotel Casa Rural Lurdeia 
(Bermeo, Spain)

Conrad Rangali Island / hotelscan

Casa Rural Lurdeia / TripAdvisor

The biggest hotel in the world today is the MGM Gran Hotel (and casino) 
in Las Vegas. It has 6,198 rooms, 16 restaurants, 5 swimming pools, and 
a huge casino. It is also home to the famous concert and sports venue 
MGM Grand Garden Arena, with a Cirque du Soleil show. It will soon be 
dethroned by the Abraj Kudai hotel that is being build in Mecca which 
will have 10,000 rooms in 12 towers, 70 restaurants, and four heliports. 
It will also have the largest dome in the world.

MGM Las Vegas / hotelscan
THE 
BIGGEST 
MGM Las Vegas (U. S.)
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THE
LATEST

DESIGNS FOR 
PETS STRESS 
ELEGANCE, 

TECHNOLOGY, 
AND AIM FOR 

COMFORT

What you choose and how you take care of your 
animals says a lot about you and your style. This 
selection of designs will make their lives easier
but adding a cool and exclusive touch.

SELECTION AND TEXTS: PACO MARTÍNEZ
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-1-

PET WORLD

Pets that.  .... WOW!

-2-

-3-

-4-

-5-



Pets that.  .... WOW!

-1- Basket-modules (33 x 38 x 33 

cm) for cats LURVIG  

by IKEA. €5 each.
-2- Automatic ball launcher 

iFetch Frenzy. €44.99
-3- Louis Vuitton trainers by 

Grace Coddington. Specifics 

provided by individual store

-4- Harness by Caninetto. 

€24.95
-5- Christian Cowan travel bag 

for Moshiqa. €1,850
-6- Touffu doghouse by  Diabla 

(54 x 64 x 64 cm). €322 
-7- Trixie activity fun board (40 

x 50 cm). €38.99 
-8- LURVIG cat/dog bed by IKEA 

 (68 x 70 cm). €49.99
-9- Louis Vuitton collar . €215
 -10- Moschino TV sweatshirt for 

H&M. € 79.99
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MEXICO
he offering in this me-

tropolis is huge, like the 

land covered by the old 

Federal District. You’ll 

find something for every-

body: from enormous 

shopping malls to local street markets, 

specialised shops to cutting-edge design-

ers’ boutiques. The possibilities are al-

most endless. 

Step by step

In Colonia Condesa, among relaxed bike 

riders and dog walkers, is the  Ciudadela 
Centro Artesanal or Craft Centre Citadel, 

created to supply visitors who had come 

to the city for the 1968 Olympic Games 

with crafts. Besides being the mecca of 

gorgeous traditional Mexican arts and 

crafts, this area is ground zero for mod-

ern craftspeople, proof of which is the 

proliferation of art galleries and young 

designers’ shops. Creativity is also appar-

ent in the restaurants and cafés that line 

the streets. This is the perfect place to 

spend a day shopping, with good food 

We're in Mexico City, one of the most impressive 
metropolitan areas on the American continent. And 
one of its more dynamic and creative. We’ll take you 
to see its hubs of fashion, design, recreation, and of its 
colourful traditional crafts. 

and park benches to lean back and to 

rest your eyes. 

Another required visit for tourist 

and locals is La Roma. It’s not far from 

Colonia Condesa, and together they 

form the “Roma-Condesa cultural cor-

ridor”. It’s the junction of the universi-

ties and art and culture here are centre 

stage. Bookshops, music shops, antique 

shops, and art galleries add to the intel-

lectual atmosphere. When you walk 

outside into the sun, the feeling shifts, 

since the streets are full of night spots. 

Many of these dive bars, or antros as 

they say around here, schedule theme 

nights with dance sessions dedicated to 

the music of the 80s, electronica, high 
energy, ...

Let’s leave this bohemian energy 

behind us and venture into Polanco. 

This is an international neighbourhood 

with embassies, museums, and high 

end shops. The Avenida Presidente Ma-

saryk is where you’ll find all the most 

famous brand shops. If you have mon-

ey to spend, or dream of having it in 

SHOPPING IN
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-1-
Every spring, 
the Jacarandas 
turn purple. 
-2-
Skeletons in 
San Ángel.
-3- 
Mezcal shop in 
Polanco.

-4 and 6- 
Atmosphere 
and fabric 
stand in San 
Ángel.
-5 and 7-
Inside and
gift shop at the
Contemporary 
Art Museum.

4

3

home goods, and all the products and 

services that the shops offer with their 

own distinct personality. Juárez con-

tains the Zona Rosa or the Pink Zone, a 

neighbourhood within a neighbour-

hood with its own rough-around-the-

edges personality. By day, you’ll en-

counter something like Juárez, dotted 

with tattoo parlours. And by night, fun 

is assured. 

San Ángel, awaits you in the south-

ern part of the valley. It was declared a 

Picturesque Typical Town in 1934 and 

hosts the Flower Fair every July. It is a 

delightful place. There you can find 

practically anything, although its speci-

ality is vintage shops and flea markets. 

It's also a great place to go to taste Mex-

ican cuisine in its restaurants and 

shops. Make sure you try a few tequilas 

and mezcals. 

Anything you’re looking for from a Lat-

in culinary tradition, you’ll find it here. 

and insurance brokers, as well as, of 

course, fashion brands like Salvatore 

Ferragamo, Emporio Armani, and Dol-

ce & Gabbana. 

Colonia Juárez

Colonia Juárez was a residential dis-

trict for wealthy families although after 

the 1985 earthquake some of the ele-

gant mansions affected by the quake 

were torn down to build less glamor-

ous buildings. Some of the repaired 

buildings include the Mexico City Wax 

Museum and the chocolate museum, 

Mundo Chocolate. The two museums 

and the buildings that house them are 

well worth a visit. Afterwards take a 

walk down the streets of Juárez to im-

merse yourself in the world of contem-

porary Mexican design. You’ll find the 

best shops, workshops, and cutting-

edge showrooms. Beauty salons, bar-

ber shops, outfit stores, corset shops, 

the future, this is where you need to 

be. Take your inspiration from the win-

dow displays at Cartier, Montblanc, 

Vuitton, Rolex, Bulgari, and Prada, 

housed in just as inspiring unique 

buildings. If you work up an appetite, 

regale yourself in haute cuisine restau-

rants like Pujol, Quintonil, Anatol, and 

Cipriani, all on the most exclusive lists. 

Want to enjoy the biggest, and most 

complete, shopping mall in the coun-

try? The Centro Santa Fe is an enor-

mous paradise not just for shopaholics, 

but also for winter sports fanatics: it 

has an impressive ice skating rink that 

complies with the United States’ and 

Canada's National Hockey League's 

standards. It houses cinemas, gyms, de-

partment stores like El Palacio de Hi-

erro and Saks Fifth Avenue, more than 

40 restaurants, grocery stores and su-

permarkets, travel agencies, car dealer-

ships, decorating boutiques, banks, 

11

2
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Bien pachucos 
Actor Germán Valdés in the 1940s 
popularised this expression to describe an 
elegant manner of dress and an arrogant 
attitude. By extension, it's used to describe 
well-groomed men. In Mexico City taking 

care of yourself, and letting others take care 
of you, is a pleasure.  There are a plethora of 
barber shops, specialised cosmetics shops, 
and tailor shops where you can still order a 
custom-fitted suit. 

Temporary and outside

When you hear street market (tian-
guis) what do you think of? Intense 

colours, smells, sensations? That’s 

exactly what you’ll find in these 

temporary outdoors street markets. 

They say they're the essence of 

America and a true anthropological 

festival where you can enjoy the 

more relaxed attitude of true capital 

residents. We'd recommend: Tian-
guis Cultural del Chopo, Mercado 

Portales and Mercado Medellín. In 

the first, only on Saturdays, you 

might find rare records or a first 

printing of Octavio Paz. At Portales, 

the speciality is the international 

food offering, stretching from tacos 

to pasta to sushi. Mercado Medellín 

also known as the Little Havana. 

Whatever product you’re looking for 

from a Latin culinary tradition, 

you’ll find it here. 

FOR HIM

5

6

7
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SALERM ONLINE

BUILDING
RELATIONSHIPS

Salerm Cosmetics’ new live streaming

2, 1… and we're filming! At 

Salerm Cosmetics we’ve 

decided to build a closer re-

lationship to our customers 

and followers. We’d like to 

interact with you and show 

you what you’ve never seen before, the 

heart of our company. One of our objec-

tives for 2019 is for you to see who's part 

of our brand and send us your questions, 

concerns, interests, and opinions, and for 

you to enjoy all the events we organise so 

that we can build the Salerm Cosmetics 

of the future. 

Our social  streamings
Social streamings are a tool that we have 

already started to use and that we think is 

perfect to build a better relationship with 

all of you. Through these instantaneous 

live connections we have the possibility of 

getting closer to our customers and brand 

lovers and interacting with you.

Ours is a culture of immediacy and live 
streamings offer us the chance to commu-

nicate and broadcast relevant information 

in real time on our favourite products and 

offer you live master classes and new prod-

uct presentation events so that wherever 

you are you can easily come and step in-

side the Salerm Cosmetics universe.

Closer to you

You are the true stars These live streamings 

will allow us to break down even more bar-

riers and get closer to create a solid virtual 

Salerm Cosmetics community where we can 

communicate with each other. We’re espe-

cially excited for you to express all of your 

concerns, preferences, recommendations, 

and suggestions.

We want to hear from you! This year 

we’re planning on one live streaming a 
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month through Facebook and Instagram 

simultaneously, dedicated to a specific prod-

uct line. 

Last January we organised a single-topic 

live streaming on Biokera Natura Color and 

it was huge success. Many of you wanting to 

ask our technician, Mireia Mejías, questions. 

In the next few months we’ll do more live 

streamings on topics like the products that 

make up the Biokera Natura hair care line, 

the new straightening treatments we just 

launched, specific products for hair loss, 

our Pro Line finishing line, and many more! 

We’ll announce them over our social 

media.

If you want to know when the next live 
streaming will be, follow our social media 

posting. We’d love to see you online.

 As you see, at Salerm Cosmetics we are 

firmly committed to technological improve-

ments. That’s why we offer you tools to con-

tribute to your personal and professional de-

velopment. Are you in?

On the left, Iván Lozano and Mireia 
Mejías during our live streaming on 
Biokera Natura.

THESE TOOLS 
ARE ALSO 

DESIGNED TO HELP 
HAIRDRESSING 

PROFESSIONALS’ 
DEVELOPMENT
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THE KONMARI METHOD
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Things don't just organise themselves magically like in 
Mary Poppins. But if you put your mind to it and follow 
Marie Kondo's advice, it can be easier. Discover her 
tricks to keeping clothing, accessories, and cosmetics 
organised. 

TEXT: NEWSROOMPHOTOS: AGENCIES

beyond the merely practical side. She doesn't 

stop at reorganising the contents of closets 

and drawer; she's aiming to change your 

mindset. Her motto is to keep not only what 

is useful but also what has special meaning 

for us. The philosophy is that, while you or-

ganise things, you're organising your stories: 

what you want and what you don't, who you 

love and who you don’t want by your side. 

Keeping your house tidy is a matter of clean-

ing, but it's also a matter of attitude, of mental 

well-being, and of happiness because it con-

tains the “spark of joy”, in the words of Kon-

tumbling across trousers you 

didn't even remember you 

had, saving a pair of boots you 

haven't worn in years, spend-

ing hours pawing through 

drawers looking for keys...If 

you show any of these symp-

toms, you probably need to organise your 

house and with it your life. And Marie Kon-

do is here to help. 

Turned into a celebrity thanks to her rev-

olutionary system to organise any space, she 

proposes a personalised feng shui that goes 

NEW 
LIFE

New order and



1 Make up your mind. 
Know that tidying up can change 

your life.

2 Order within order.
Organise by categories (not 

by storage location), first clothes, 
then books, papers komono (kitchen, 
bathroom, garage), and sentimen-
tal items. 

3 Minimalism. 
Discard anything you don't ab-

solutely need. If you're wondering if 
it's useful and your answer is “maybe” 
that means “never”. Get rid of it.

4 Don't accumulate. 
Ask yourself: “Do I really want 

this?” Only store what brings you hap-
piness and positive feelings. 

5 Give thanks.  
Say goodbye to each thing think-

ing about how useful it has been.  

6 Seen. 
Store everything so you can 

look for it and see it. 

7 Reuse. 
Don't waste money on storage 

products. Use what you have around 
the house like old shoe boxes.

8 Step by step. 
Start with the easiest things. 

9 Definitive. 
If you tidy up well once, it will 

stay tidy.

10 Prioritise paperwork. 
Be especially methodical 

with documents. 

Her 10 golden 
rules and basic 
benefits

TO START
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Cosmetics and 
personal beauty

IN THE BATHROOM

her own show on Netflix, a docu-reality show 

called, appropriately enough, Tidying Up 
with Marie Kondo Over eight episodes, she 

attempts to organise the existence of people 

who find themselves at some sort of person-

al crossroads and need a change, need to find 

something to motive themselves. 

If you're at that point or you just need to 

organise your home, here are some of her 

foolproof tips and tricks. You’ll get every-

thing in its place and get a place for every 

thing. You’ll see how easy it is to live with less 

and everything well organised. Take note.

— Set off two areas in the bathroom: 
one to store and keep easily 
available products you use every day 
and to save time and the other to put 
things you use occasionally away like 
a face mask or a special perfume. 

— Store cosmetics and make-up 
applicators in acrylic boxes with 
compartments. Since they're 
transparent, you’ll find them quickly 
and they're easy to maintain. 

—  If you want to make the most of 
small spaces, store vertically. Little 
boxes, trays, and baskets are good 
as separators: one for nail polish, 
another for lipstick... 

—  Keep the sink clear: no bottles, 
jars, or perfumes in the way. 
They're better on shelves. It helps 
to keep things organised and things 
getting water stained or ruined. 

— Buy shampoo and conditioner 
in professional sizes and then 
transfer them to small bottles 
with dispensers. You’ll save money 
and you’ll keep your shower area 
organised and uniform.

—  Keep your brushes in a bottle, 
glass, or cup. And lipsticks and 
eyeliners in a pencil holder pouch 
that has a slot for each pencil with 
a band that holds them in. They’ll 

be organised and readily 
available.  

do who has authored several books. The first, 

The Life-Changing Magic of Tidying Up, tools 
to organise your house and your life, has al-

ready sold more than four million copies. 

“My mission is to bring joy to the world 

through tidying up”, says this guru of organ-

ising. If you want to see her in action, she has 
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The Sharisha collection, designed for 

Salerm Cosmetics by the Andalusian 

stylist Dioni Barrera in collaboration 

with world famous make-up artist Jorge 

Arrizabalaga, was presented in Miami 

before Florida professionals. This event 

kicks off the 20th anniversary celebration 

of the company's start in Miami.

Models wore asymmetrical cuts, 

where fringe was the focal point, in faded 

tones and natural colours.

The Andalusian Aldebarán Collection 

Córdoba clothed the models in original 

designs. Sharisha will be presented in 

other Salerm Cosmetics offices in Spain 

and abroad over the course of the year.

PRESENTATION

The new Sharisha 
collection was
presented in Miami

The models, wearing
Aldebarán Collection

Córdoba designs.

Jorge Arrizabalaga, 
top, and Dioni 
Barrera at
work.
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Adult and child falleras from Valencia participated in an event with Salerm 
Cosmetics representatives at the Levante office. They all took a kit with company 
products home with them to flaunt their luxurious hair during their temporary reign. 

Like every year, Salerm Cosmetics 
participated in the Non-Sexist 
Communication Awards ceremony 
organised by the Association of 
Woman Journalists. The highest 
honour, the Margarita Rivière Award, 
on this occasion went to Rosa María 
Mateo, sole administrator of and 
journalist at RTVE. 

Events and collaborations
   

Salerm Cosmetics participated in Instabeuty Barcelona with a group of beauty 
instagramers and bloggers. All of the influencers in attendance had the chance to try out 
the jasmine and amber aroma of Salerm 21 special edition.

We're proud that Salerm Cosmetics 
products were on hand to make up 
the anchors of Madrid’s regional 
television station.  
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Materials delivered to the Colegio   
María Madre - Politecnos de Burgos school. 
This donation is part of the VMV Foundation 
charity programme. María Dolores Rivas, 
manager of our personal image module, made 
the delivery.

Our technicians Fátima Bermúdez de Galicia and Juan Garés de Valencia pose 
with José Coronado, star of Telecinco's show Vivir sin permiso, which uses Salerm 
Cosmetics hairdressing products.

Salerm Cosmetics continues to play a role on TV shows. In this case with the show 
El pueblo, which will run on Telecinco, as well as on the second season of the show 
La peste (The Plague) released on Movistar’s streaming platform. 
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Stylist Deni Toledo during the advanced haircutting training
for Salerm Cosmetics customers in Barcelona. 

Training events

Salerm Cosmetics’ colour and cut trend gala was held in the
city of Lleida and directed by stylist Juan Garés.

Andalusian customers at a professional development
by Miguel Velasco.

Hair designer Manuela Fernández visited Cuba to give a series of 
workshops on up-dos. Pictured, with the Salerm Cosmetics Cuba 
crew led by Juanita Mateos.

The Salerm Cosmetics theatre hosted the presentation gala for 
our 100% plant-based colouring Biokera Vegan. Our technician 
Mireia Mejías was in charge of the demonstration on how to use 
this very new colouring line, eagerly received by our customers. 
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Family picture of customers who attended 
the workshop on highlights given by our 
Madrid technician in collaboration with 
Amparo Marín. 

Our Andalusian technician María Jesús 
Ibarra also trained customers from Almería 
on highlights.

Our customers listened with rapt attention 
during the workshop on cut and colour in 
Oklahoma.

Salerm Cosmetics Andalusia customers 
pleased at the end of their training on fashion 
trends offered by the Cantabrian stylist 
Guillermo del Carmen.

In Alicante, stylist Hermi López gave a 
cut and colour training session to a large 
group of customers.

Our customers in Gova, Portugal happily 
pose on their annual trip to the Salerm 
Cosmetics training centre in Barcelona.

Salvador Caracava and his workshop on 
marketing and salon management were 
the stars in Lleida.

Manuela Fernández, a success wherever 
she goes. Here in Murcia training 
professionals on her up-do collection. 

In Salamanca, Salerm Cosmetics 
customers had the opportunity to attend 
a barber workshop given by Juan Castro.
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Weekend Factory
AS A FAMILY

VMV Cosmetic Group 

associates from offices around 

Spain made a weekend visit to 

the company's headquarters 

in Barcelona. A grand total of 

190 people from the Galicia, 

Castile and Leon, Basque 

Country, Balearic Island, 

Valencia, Andalusia, Madrid, 

Aragon, and Canary Island 

offices participated in the 

activities scheduled for the 

Weekend Factory, including 

a football match between 

offices and a guided tour of the 

facilities, ending with a gala 

dinner for all the attendees.

Posthumous
Award
The VMV Cosmetic Group Foundation and 

posthumously its chair Víctor Martínez Vicario won the 

2019 Alegría de Vivir Award in the foundations category. 

Ana Ribes, chair of the foundation, accepted the award,

a sculpture by the artist Toni Ramos Ramat.

– 98 – SALERM COSMETICS MAGAZINE



C

M

Y

CM

MY

CY

CMY

K

Absolut_rev43_USA.pdf   2   20/3/19   10:26



THE NEXT GENERATION OF HAIR COLOR
• INTENSE, SHINY AND LONG-LASTING COLORS
• COMPLETE GRAY COVERAGE
• WITH 6 CERTIFIED ORGANIC VEGETABLE OILS
• MAXIMUM HAIR TREATMENT AND CARE
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 NEW BIOKERA 
COLOURS
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