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ALL THE BENEFITS OF HONEY 
FOR THE CARE OF SENSITIVE, 
UNBALANCED SCALPS AND 
EXCESSIVE FLAKING.
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THE GREAT BOOK 
OF COLOUR

I’D LIKE TO TAKE THIS SPACE IN THE 

MAGAZINE to introduce the latest 

publication out of the VMV Cosmetic 

Group Foundation: Fashion Color. I've been 

working in the hairdressing profession for 

more than 50 years, first as a hairdresser, 

mainly in colouring for hair salons, where I 

cared for hundreds of women. For different 

life reasons, I've spent much of my career 

working in the cosmetics industry.  The 

combination of both experiences means 

I really know colour in hairdressing, the 

most important service in salons with the 

highest price tag.

I KNOW THAT THERE ARE OTHER 

PROFESSIONALS with as much or more 

experience as I have, but I wanted to 

contribute with mine in this field, and 

with the experience of the team that 

helped develop Fashion Color, the great 

book of colour recently published by VMV 

Cosmetic Group, directed and coordinated 

by Ms Cruz Sánchez, a truly amazing 

professional in our industry. 

I BELIEVE THAT SHARING KNOWLEDGE 

and experiences is always satisfying for 

everyone because if you don't share the 

knowledge you have, it goes nowhere. In 

the creation of this book, we pored over all 

the information on colouring we could find 

and we came to the conclusion that there 

is a lot of it but very hard to understand. 

My goal with publishing this book was to 

add value for industry professionals and 

especially for all the people who are just 

starting out in this wonderful profession I 

owe everything to. It is a highly complete 

and precise manual of the different ways 

to achieve the colour that the customers 

who visit our salons want, respecting their 

hair's quality.  

MY HOPE IS THAT THIS BOOK, which if 

all goes well you will have in your hands 

soon, do two things: contribute to the 

highest quality vocational training in 

hairdressing and be a complete reference 

guide on colour for professionals. If we do 

both, I will be more than satisfied.

EDITORIAL

Víctor Martínez Vicario
CEO of Salerm Cosmetics
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CATWALKHER

Fashion trends

GROUND-
BREAKING 
LOOKS
Not short – supershort. And 
platinum pixie. The only 
difference seems to be the length 
of the fringe and the keys to a 
winning look: very short at the 
back, and good bleaching.
As for accessories, you’ll see that 
these ideas work with almost 
everything. And with bobs, go for 
flourescent tones.
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Fashion trends
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Extremes are key in 2018. You’ll get the look right 
with a curtain or even an ultra-short fringe, with 
platinum or even fluorescent colours, and with high 
plaits, a la Frida Kahlo.

THE STAR:
THE FRINGE
Long and layered shag styles were winners in the 
70s, in the 90s, and now they’re back. The secret 
is in the layers, and how the fringe blends with 
them. Because of this, the look can be adapted to 
all hair lengths and can be adjusted to the needs 
of each type of face. Very short and straight is 
also in, adding an irreverent, childlike touch to 
any long style.
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TRIBAL   
INSPIRATION

Mohican styles have given 
way to braids that take 

over the whole head

Braids reign in the tribal culture 
that is all over the catwalks. 
Join them: whether it’s all-over 
braids or a Pocahontas style, 
or attached to a ponytail with 
accessories, in dreadlocks or with 
well backcombed hair. Gels will be 
your best friend.
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UP-DOS
Dolce & Gabbana put high buns 
on the catwalk once again. 
Meanwhile, Desigual and Area 
raise the bar with ethnic, fun, 
floral high braids, reminiscent of 
Frida Kahlo’s headdresses.

Ethnic is back with 
sculpted braids and 

colourful accessories: 
flowers, ribbons...
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CATWALK HIM

On trend hair styles

TRIBAL
LOOKS

OBJECTIVE: TAKE A RISK
Asymmetry and touches of colour with  fade shaves and punk 
mohawks. They are looks that play with hair. We highlight:  the 
proposal from Palomo Spain.
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Curls, braids, dreadlocks, 
high buns and earrings come 
together in this trend, which 
has strong anthropological 
connotations.
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On trend hair styles Rebellion vs convention There’s no room for being 
half-hearted this season. Choose which aesthetic side 

you’re on and be inspired by our selection.

‘GOOD BOYS’
Defined cuts that play with the hair’s density. Hair that are worked 
through with a little wax and water (or with diluted styling gels, in small 
quantities), seeking a natural, laid-back, “just-got-out-of-bed” look.
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 The naturalness of this pixie cut 
.with long fringe perfectly frames the 

features of Kendall Jenner.

The Brazilian actress Daniela Junko 
.looks impeccable with this Cleopatra 

.style cut in Arctic white.

 Katie Perry's super short cut is ideal     
.for straight hair. With a straight  

fringe and very short around the ears. 

 A very flattering, traditional garçon cut 
.from the actress Úrsula Corberó in 

.golden blonde.

INNOVATOR

‘GARÇON’ ‘NEW CLEOPATRA’

PIXIE

LOOKS CELEBRITIES
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The pixie cut is a winner, 
above all with curtain fringes. 
Masculine and deconstructed 
cuts are being worn as well as 
bobs, either super straight or 
with texture and movement  
at the ends.

TEXT: NEWSROOM  PHOTOS: AGENCIES

hort looks are not 

going out of style. 

Whether it's super 

short or leaning to-

wards a mini bob, 

your stylist will be in 

charge of finding the look that best 

suits you, and adding a touch of mo-

dernity with our products. You can 

find inspiration in long, tousled cur-

tain fringes, or a short style: practi-

cal and flattering. Whether it’s very 

straight or asymmetric, you’ll achieve 

a more sophisticated or glamorous 

look. And once again, turn to our se-

lection of Salerm Cosmetics prod-

ucts to tame the style and achieve 

the desired finish.

See? Short hair is a practical, re-

juvenating, comfortable and sexy op-

tion. Dare to try it!

Singer and actress 
Zendaya (The 
Greatest Showman) 
highlights her 
features with 
this oval bob , the 
perfect frame for her 
beautiful face.

HELMET STYLE

HAIRCUTS:
VARIABLE 
GEOMETRY
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 Coco Rocha shows off a cut with a  
.long fringe that opens

.naturally over the eyebrows.

A perfectly executed bob with a side 
parting and undercurled ends from 

Annie Clark (St. Vincent).

A perfect mid-do, asymmetric at the 
front with no parting, from the always 

stylish Nina Dobrev.

The unfailingly trendy Mel B shows 
off shaved sides and nape, with 

straight, spiked upper layers. 

ASYMMETRIC CURTAIN FRINGE

CURLED UNDERIN CONTRAST

C

M

Y

CM

MY

CY

CMY

K

SALERMVISON_USA.pdf   2   19/3/18   17:42

14-17 SALERM ENG-CG.indd   16 5/4/18   15:59



C

M

Y

CM

MY

CY

CMY

K

SALERMVISON_USA.pdf   2   19/3/18   17:42

14-17 SALERM ENG-CG.indd   17 5/4/18   15:59



GRANNY HAIR
TEXT: NEWSROOM  PHOTOS: AGENCIES

– 18 – SALERM COSMETICS MAGAZINE

STEFFLON DON
The singer joins the trend  
at the MTV Europe gala,  
with a cold grey tone,  
closer to ash blonde.

Or as it’s also known, grey hair. 
Depending on the mix and the 
tone chosen, it is a highly versatile, 
elegant and sophisticated option. 
Go for silver!

LOOKS CELEBRITIES

PRIZE-WINNING
Here, work by Italian stylist 
Mauro Galzignato,  
winner of the prize for Best 
Hairdresser in Italy 2017.
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CIARA
The singer shows off an  
up-do with shiny waves, 
which show a slight gradient 
in the silver tone.

GRANNY HAIR
Getting this shade largely depends on the hair’s original colour, 

as it requires prior bleaching. That means that those with fair 

hair have it a bit easier. Depending on the base and the bleach-

ing technique, silver hair may take on pastel tones close to ash, 

pink, lilac or a range of more intense grey tones, as you can see 

in these four examples:

We recommend bleaching 
with Biokera Natura
Decopate and Oxidant.    

KOTA MOORE
Many stylists also recommend 
granny colouring for short 
hair. Here we even see it in  
a shaved style.

AT SALERM

SALERM COSMETICS MAGAZINE – 19 –
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“I WANT MY HEAD TO BE
WHERE MY BODY IS”

Pablo

SINGING HIS 
HEART OUT...
A shot of Pablo Alborán  
taken during a concert 
held in Las Ventas 
bullring (Madrid).

– 20 – SALERM COSMETICS MAGAZINE

INTERVIEW

20-23 Entrevista alboran_en-CG.indd   28 5/4/18   16:02



“I WANT MY HEAD TO BE
WHERE MY BODY IS”

Pablo

TEXT: NOELIA CAMPOS (EUROPA PRESS)  PHOTOS: JAVIER SALAS (WARNER MUSIC) / AGENCIES
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t’s been more than three years since 

he released his last album, Terral, 
and he needed this time to come 

back to earth after shooting to heady 

heights of success in 2011. Now he’s 

back with his fourth studio album, 

the fruit of two years of reflection during 

which he has enjoyed simple pleasures such 

as walks along the coast, playing with his 

nephews and being close to his loved ones 

at home in Malaga. The enormous success 

that he reached seven years ago with album 

after album and tour after tour on both sides 

of the Atlantic made him lose his way, so he 

needed to go back to his roots to find a new 

impetus, which is now called Prometo. 

Alborán
How was this break?
I was able to disconnect from everything, re-

connect with myself and be with my family. I 

promised myself I would try to enjoy whatev-

er comes from now on, because I spent eight 

years without stopping. I haven't enjoyed 

many of the things that happened to me and 

I want my head to be where my body is. It’s 

time to enjoy whatever comes and share it.

Can music hurt so much that you have to 
separate from it?
Music doesn't hurt enough to separate from 

it, but the industry does. The industry is a 

market and selling something so emotion-

al is difficult, so I understand how you might 
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end up disowning something, but I also have 

to say that I have a fantastic team around me. 

I have found true friends in the profession.

What was the process of producing this al-
bum like?
This album came out of peace, time spent at 

home in Malaga, with the sound of my neph-

ews on the morning, with my city’s smell of 

sea salt,but also out of the desire to do some-

thing different, to show a new side to myself.

Love is everywhere in your songs, and this 
album is no different.
 Yes, because it’s love that drives the world, 

and affects everything. On the album there 

are stories of encounters, and missed en-

counters, that I want people to identify with.

“Heartbreak is 
good for writing, 

but not for life”

NEW PHASE
Pablo says that now he 
handles success more 
maturely. 

1
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Born 31st May 1989 in Malaga as Pablo 
Moreno de Alborán Ferrándiz, this 
singer-songwriter has accumulated 
seven years of rapid success which, 
in his own words, obliged him to take 
a break in order to rediscover the 
desire to compose. Now he is in the 
middle of a tour: he began in Latin 
America and will tour Spain starting 
May 2018. “With all the excitement 
and energy of those early days”, he 
points out. Excitement and talent that 
have been rewarded by the public: 
his album Prometo was the biggest 
selling in Spain in 2017, and he was the 
only artist to sell more than 100,000 
copies, according to Promusicae. 

A good star

SALERM COSMETICS MAGAZINE – 23 –

Do you find more inspiration in the bad 
times than the good?
Heartbreak is good for writing, but not for 

life. We’re not here to suffer, but it’s true that 

when writing, heartbreak makes you look 

at yourself more closely and you find things 

you didn't know you had inside.

Boca de hule is a protest against the politi-
cal and social situation being experienced 
in Spain, where you're from.
I was in Miami and I saw the news, while I 

was far from Spain inside the bubble of the 

recording studio, and I started to feel

powerless, wanting to scream and also show 

my indignation and my call for freedom.  In 

the end it’s a head to head with power, cor-

ruption, with the lack of freedom and dis-

cussion. It started off being a reggae piece, 

then it became a very dark soundtrack, but 

ON THE RISE

we went back to reggae. It’s one of the most 

interesting songs. It’s very unusual on a mu-

sical level, and has many atmospheres. But, 

above all, the message has to come through.

What does success mean for you?
The same as when I began. Back then, suc-

cess was being able to get up on a morning 

and have this experience of emotions,

wanting to laugh, cry, jump. For me, success 

is something much more than numbers. 

Success isn't about numbers, but of course 

I like it when they’re good! Because it pro-

vides for us all and makes us work.

“During my break, I 
was able to disconnect 

from everything and 
reconnect with myself”

-1-  
In 2016 he won the Goya award for 
Best Original Song along with Lucas 
Vidal for the man song from the film 
Palm Trees in the Snow.
-2- 
Pablo performing at the annual Latin 
Grammy gala, held in Las Vegas.

2
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RED CARPET

Always sexy and flattering, 
the whole range of pinks 
shine in any length or texture. 
It’s a sure bet if you want to 
be on-trend, especially for 
your PARTY looks.

TEXT: NEWSROOM  PHOTOS: AGENCIES
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WE 
LOVE
PINK
THE COLOUR THAT’S

IN
The ever stylish Stella Maxwell  looks 

seductive with this asymmetrical slip 
dress in pale pink with a side slit,  

by Twinset.
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NIcky Hilton attended the Valentino
fashion show in Paris in an 
embroidered pink cape dress and 
heels by Valentino.

Model Bella Hadid turns up the 
intensity with this blazer-dress by 

Off White, which she combines with 
transparent sandals. 
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Singer Selena Gomez looks sexy with 
this short dress by Valentino. She 

combines it with red sandals and an 
olive green handbag.

It’s a strapless neckline and mermaid 
tail for this pink slip dress that  
Sofia Ritchie combines with jewellery 
by Bulgari and velvet sandals.
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More transparency and embroidery: 
another star option from top model  
Karolina Kurkova. This dress is from 
Philosophy di Lorenzo Serafini.

Nude shades  
flatter both dark  

and light  
skin tones

Singer Tallia Storm wears a transparent 
chiffon design that shows her 

 Dior underwear. Lady bag,
 also by Dior.
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Cabel l  oamila
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INTERVIEW
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Cabel l  o eamwork is great, but there 

are voices that are simply 

destined to go their own 

way. And although leaving 

a group to pursue a solo ca-

reer is a bold move (there have 

been infinite examples of failure), Camila 

Cabello needed to do it. If not, she wouldn't 

have been able to sleep in peace.

According to the version we read, Cam-

ila left Fifth Hamony without telling them, 

leaving the task of explaining her departure 

in the hands of her representatives, or rath-

er, Camila was progressively pushed out of 

the group, misunderstood by her friends 

who didn't accept her idea of being part of 

the line-up as well as an individual artist. 

Modest origins

Camila was born in Havana 21 years ago to a 

Cuban mother and Mexican father, and she 

moved between Cojímar and Mexico City 

until she was 6 years old. Then, she emi-

grated to the US with her mother, who 

went from being an architect in Cuba 

to working as an assistant in the 

shoe section of a department 

store in Miami. Her father, 

who arrived after, made 

a living washing cars.  

“The story of my par-

ents” she said in an in-

THE POP 
HEROINE OF

2018
TEXT: JUAN MANUEL FREIRE 

PHOTOS: SONY MUSIC SPAIN / AGENCIAS
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terview with The New York Times, “helped 

me to understand what is important in life. 

You can often be here [in comfortable sur-

roundings] and be on Twitter, and think the 

whole world is the internet. But I know how 

things are in the places my family comes 

from, and how hard people have to work.”

With some effort, her parents were able 

to save enough money to start a construc-

tion company. Things changed, but they 

would change even more. For her 15th birth-

day, Camila asked her parents to drive her to 

auditions for X Factor. She came, she saw, 

she conquered, although she had to settle 

for bronze: Fifth Harmony came third in 

the programme’s second season.

Finding her place

Today, whoever you ask, they’ll tell you that 

it’s Fifth Harmony who’ve lost out. They’ve 

lost their best voice, and their most charis-

matic face. Camila could have slipped up, 

and the first  single in her name went al-

most unnoticed, but now she seems to be 

the most serious aspiring pop star of 2018.

Dukes ended up supervising Camila, a 

light, enjoyable album, which blends a Lat-

in air with global mainstream pop. She says 

that she took inspiration from the Latin mu-

sic of her childhood, but also from Calle 13 

“Bold Latin sounds and 
a certain melancholy 

are her signature”

– 30 – SALERM COSMETICS MAGAZINE

Apart from some very specific cases 
such as TLC or the Backstreet Boys, 
it’s unusual for a group to maintain 
the same line-up for ten years. Fifth 
Harmony only lasted half this time 
with its original members, that is, Ally 
Brooke, Normani Kordei, Dinah Jane, 

From Fifth 
Harmony to 
going solo

CAREER

and J Balvin, and then mixed this spirit with 

the type of drama we find in Ed Sheeran or 

Taylor Swift, who apparently form part of 

Cabello’s circle of friends.

Being yourself, the best formula

What’s most surprising about Camila is that, 

far from being one bombastic tune after an-

other, she goes for an almost minor key, and 

she often oozes melancholy; at first it was 

going to be called El dolor. La cura. El amor 

(“Pain. Cure. Love.”) 

Rather than inventing a personality for 

her new career, Cabello preferred to be com-

pletely herself, as much as possible: that’s 

why we see these Latin touches, or the open 

feelings of pain, above all in the pointed 

Real Friends, aimed at her ex-friends, and 

Consequences which is clearly the product 

of a break-up. 

“I think the best way to achieve some-

thing new and different is to be as much your-

self as possible”, says Cabello. “If you take 
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Lauren Jauregui and the star Cabello. Two 
X Factor judges, Simon Cowell and L. A. 
Reid, launched them via their label Syco, 
in partnership with Epic Records. In a 
matter of five years they released many 
successful singles (the best included Boss, 
Sledgehammer, Worth It and Work from 
Home), two albums and six tours. From 
one day to the next, or, to be more precise, 
the day after the last day of the tour Jingle 
Ball, the harmony came to an end. But the 
group has not thrown in the towel and 
they released their new album last year, 
without Cabello. It is simply called Fifth 
Harmony, as if it were a new start.

things from all the different parts of yourself, 

it’s impossible for anybody to replace that.”

Upcoming concerts 

When this edition went to press, it still wasn't 

cleat when Cabello would decide to tour. 

What’s more, she was unsure whether Spain 

would feature in her plans, although it should, 

considering that a trip to Europe would be al-

most obligatory: Havana was number one in 

France, Greece, Poland… For now, however, 

according to her she just wants to be “a kid”.

The artist began to see what a solo tour 

would be like when she supported Bru-

no Mars during his summer tour of North 

America last year. She wasn't there at eve-

ry show, but she participated in the major-

ity; on other occasions Brits Dua Lipa and 

Jorja Smith were in charge of boosting the 

crowds’ energy. Competition for Camila? 

Well, they probably can't do much to stop 

this melancholic hurricane. 

“Modern-chic, sensual, good taste 
and elegance.” This is how Camila 
Cabello’s stylist, Jennifer Mazur, 
defined her style. She is better known 
for her work with catwalk stars such 
as Alessandra Ambrosio and Candice 
Swanepoel than pop artists.

This expert in “modern 
minimalism”, who is not a fan of 
most colours and loves white, helps 
Cabello with her wardrobe decisions 
for almost all events and scenarios 
you can imagine. She has established 
a good relationship with the brand 
Dolce&Gabbana, which is now very 
focused on working with young pop 
stars. As for her hair, the singer is 
best known for her love of mermaid 
waves, but she has also been seen 
with straight locks, a bun, a side plait... 
Cabello plays with all styles: her hair is 
versatile and malleable. Mazur often 
receives messages from mothers 
thanking her for cultivating this fresh, 
elegant style for Cabello, instead of 
something purely sensual. 

Freshness  
and elegance

HER IMAGE

“I know how things 
are in the places my 
family comes from 
and how hard people 
have to work”
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‘HIPSTER’

LAID-BACK

‘STYLISH’
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IN FOCUS

For the millions of fans of the series “Narcos", the Chilean actor 
will always be the incorruptible agent Peña. His voice and above 

all his casual eighties style are the basis of his appeal.
PHOTOS: AGENCIES

Pedro
Pascal

After seeing him in Game of 
Thrones, Narcos and in other roles, 

we’re used to seeing him as his 

characters. His elegant, laid-back 

image adds freshness, his mid-

length hair offers a certain charming imperfection, 

softening his features. His subtle front fringe with 

wavy texture covers part of his forehead and hides 

his receding hairline, just like I see his imperfect 

beard and moustache as great for correcting his 

wide cheeks.  My personal suggestion would be 

long but subtle sideburns, and also a moustache 

with upward turned ends to brighten his expression.  

He’s got that old school style, but 

there’s also something bohemian. In 

other words, a mixed style. His hair 

is a classic cut without much styling, 

which gives him a very natural 

look. He has the face of an interesting guy with an 

attractive maturity, and his dimples give him a unique 

touch. The cut I would give him would be a gentle 

faded cut with the parting to one side, styled with 

hair gel to give him a more dandy style to show off 

his elegant, sensual style.  And since we're going for 

a more elegant style, I’d do a very refined moustache. 

This style can be combined with skinny jeans and a 

t-shirt, or even a tuxedo to be more daring and cool.

He embodies a new concept of 

masculine beauty, without overly 

perfect features, which doesn't fit 

into the usual masculine canon. 

He’s got an informal, put-together, 

current look. He is very versatile and he can pull off 

any trend. If I had to choose a change, I would give 

him a very layered, casual cut with lots of movement. 

The beard, long but structured, is just right.

Pascal is a current style icon to be 

inspired by. His hair, short and chic, 

has different versions. It can be 

classic or current and modern, with 

a sophisticated appearance, but 

always with this fresh, youthful air which matches 

the aesthetic trend that’s on the rise right now.

Juanjo Ruzafa
BARCELONA, SPAIN

Héctor Carvajal
BARCELONA, SPAIN

Dioni Barrera
CÓRDOBA, SPAIN

Artur Prat
CALONGE, GIRONA, SPAIN
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SHOPPING

-1- 
Monnas
Inspiration from Miró 
on a basic-chic model 
and an extravagant 
point. 
€130
-2- 
Eva Vs. Maria
The beats, in black 
and bronze. 
€199
-3- 
Lolita Blu
Ginger stiletto with 
pompom. €94.90
-4- 
Victoria
Glittery velcro 
trainers.
€55.90
-5- 
Suela Shoes
Eco-friendly shoes. 
€178.00
-6- 
Lolita Blu
Velvet boot with 
jewel detail on the 
heel.
€114.90
-7- 
Monnas
Monnas slippers are a 
basic, timeless piece.
€136.00
-8- 
About Arianne
Crocodile effect boot 
in mustard leather. 
€230.00
-9- 
Lolita Blu
Manuela suede 
Musketeer boot. 
€79.90
-10- 
PacificandCo.
Aloha is the most 
summery sock from 
the Spanish brand. 
€12.70
-11- 
PacificandCo.
Free the Nipple 
reclaimed this fun 
model. €12.95
-12- 
Suela Shoes
The large bow and 
the pink velvet make 
this shoe stand out. 
€184.00
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When it comes to shoes 
and footwear accessories, 
‘made in Spain’ is making
a big impression. 

Synonym of quality, exclusivity, orig-

inality and savoir-faire, this sector is 

booming thanks to a community of 

craftsmen and designers who offer 

a Spanish touch for feet around the 

world. Celebrities and fashionistas 

have surrendered to Spanish brands 

when putting on their shoes, socks 

and tights. We recommend keeping 

an eye on these creators and brands, 

that have turned the sector around, 

both for him and for her.

SELECTION AND TEXTS: LAIA ZIEGER

COLOUR, 
QUALITY AND 

ORIGINAL 
DETAILS ARE 

THE DEFINING 
FEATURES OF 
NEW SPANISH 

DESIGN

-6-
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THE RISE OF 
THE HANDMADE 

SHOE?  
COMFORTABLE 
AND DURABLE 
PIECES WHERE 

LEATHER
PREVAILS
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-4-

-5-
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-1- 
AmorSocks
With a Nintendo 
controller design, 
they're ideal for geeks.  
€9.00
-2- 
Ecco
Comfortable and 
multifunctional. 
€155.00
-3- 
Quoque Menorca
With these yellow 
Austins, everyone’s 
eyes will be on your 
feet.
€185.00
-4- 
Barqet
A touch of spring colour 
with this versatile 
model. €65.00
-5- 
Barqet
Comfort above all 
else with these grey 
Dogmas. 
€65.00
-6- 
Kangol
Suede boots in different 
warm colours. €60.00
-7- 
Doriani
The eternal elegance of 
the Oxford style.
€125.00
-8- 
PacificandCo.
The jungle at your feet 
with these Serengeti 
socks.
€12.70
-9- 
YJP
The classic desert boots 
model.
€146.00
-10- 
Muroexe
A mix between the 
classic waterproof and 
military boots.
€95.00
-11- 
Muroexe
A formal touch with the 
comfort of trainers. 
€70.00
-12- 
Doriani
Go for the classic 
gentleman's shoes. 
€125.00
-13- 
ChattyFeet 
Original Prof Brian Sox. 
€8.00

For him
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2015 The copper colour and a  layered, wavy 
bob tell us that when Emilia Clarke is away from 
the cameras, she likes to go for a natural look.

LOOK & FEEL

STYLE
LESSON
The popular Daenarys from  
‘Game of Thrones’ has features 
and a smile that go with any 
hairstyle or colour. Don’t 
believe us? Take a look and
be inspired...

TEXT: NEWSROOM  PHOTOS: AGENCIES
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CLARKE
EMILIA
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2013 With longer, super straight, darker 
hair. The actress goes for this sensual, more 
sophisticated look for the evening.

SALERM COSMETICS MAGAZINE – 39 –

2016 Now she opts for long hair with 
highlights. The middle parting and waves add a 
youthful, flattering look.

2016 Always a lover of change, with this same look she curls 
the ends or partly puts up her mid-length copper do.

2016 With her long, swan-like neck and 
up-do, the English actress wins in the elegance 
stakes, showing off her perfect oval face.
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2017 One of her latest looks and, perhaps, 
our least favourite. We’re not convince by the 
long hair over the eyes. 

2015 Emilia adds volume to her 
bob, and the highlighted finish adds 
great allure.

2017 Long, thick, plaited hair in white platinum, 
which the actress owes to the imagination of stylists 
Kev Alexander and Candice Banks.

– 40 – SALERM COSMETICS MAGAZINE

2012 Much more ginger, and with long 
curly hair parted at the side. The rouge on her 
lips makes her a femme fatale.

2016 The Game of Thrones actress 
always updates her style. Here, highlights 
brighten up her look.

Emilia began 
wearing a wig 
in the series, 
until she 
decided to go 
for bleaching
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ZOOM
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The ‘grande 
dame’ of cinema

Receiving 21 Oscar nominations 

is already reason enough to be 

proud. And with her eloquence, 

intelligence, style, grace...

We’ll fall head over heels.
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BEAUTY AND CARE BAG
The perfect beauty kit to take with you everywhere
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— MUST NEW HOMME LINE — NEW LIPS FOR EVERYONE — CARE NEW SCALP CARE RANGE — VISAGISM CHOOSE THE RIGHT 
STYLE FOR YOUR FACE — ICONS BRIGITTE BARDOT’S UP-DO

Bleaching
FOCUS

Keys to 
maintaining and 
getting this “no 
colour” look right

BeautyBEAUTY AND CARE BAG
The perfect beauty kit to take with you everywhere
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New
for men

Especially designed for  
masculine care, the Homme 
line from Salerm Cosmetics 
is expanding with the arrival
of new “must-haves” for all 
types of needs.

OUR MUST-HAVES

PHOTOS: LEANDRE ESCORSELL

STYLED BY: CUCA MATEOS/JOANA TORMO
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New
for men

The perfect kit for 
demanding men:  white hair 
shampoo to maintain the 
white, beard and 
moustache wax for a 
perfect finish, oil to keep the 
beard hydrated, styling 
powders to give the style 
more density and 
energizing shampoo to 
prevent hair loss.

STRONG HAIR

SALERM COSMETICS MAGAZINE – 47 –
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For men who like a natural 
finishing touch, whether it's 
for their face or for their 
hair, Perfect Shave does 
exactly what it says on the 
tin; styling powders add 
volume to the hair and 
there's a new hair and 
beard wax in a metal tin. 
Facial products that don't 
clog the skin.

FINISHING TOUCH
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Stop to Relax is a 
shampoo and gel for 
sports and gym lovers 
who are looking for 
something practical. 
Combine it with the 
beard oil, that 
regenerates skin and 
hair, styling powders 
for a beach effect, and 
beard and moustache 
wax to sculpt the 
style. And if you have 
white or grey hair and 
you want to keep it,  
go for white hair 
shampoo.

DAILY CARE
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Let them do the talking!

Lips
Discover the message behind the colour that 
embellishes them. Choose the tone that suits 
you best from our chart, depending on the 
shape of your lips and your personal style. 

TEXT: LAURA BEL PHOTOS: AGENCIES
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A wealth of possibilities! Running
a lip pencil outside of the natural line will 
make your lips look fuller. Without outlining 
you can enjoy bright and vibrant colours.  
Make sure to avoid dark tones that will make 
your lips look thinner.

03 Long Lasting Lipstick Sweet Strawberry. 
Gloss finish. 
Conveys: charisma, independence. 

04 Long Lasting Lipstick True Red. Gloss finish. 
Conveys:  a strong character and leadership 

ability.

Thin lips
FOR...

MAKE-UP

olour is emotion, ener-

gy, sensation. Each col-

our takes on its own sig-

nificance and we can use 

its message to convey our 

mood. Go for one colour 

or another depending on how you feel and 

adapt it to the shape of your lips to real-

ly work it.

Get the look with our latest fashion colours

Play with the exquisite tones of our Long 

Lasting Lipstick by Salerm Cosmetics for 

more sensual, beautiful lips. What they have 

in common is a vibrant and intense colour 

that is easy to apply. In gloss or matte finish.
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Lips
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Full, plump lips are naturally sensual. Minimise 
the visual impact with matte tones, especially 
dark shades. It will absorb the light, giving your 
lips a natural, classy finish. 

07 Long Lasting Lipstick Soft Strawberry. 
Conveys: confidence and power of attraction,

08 Long Lasting Lipstick Velvet Skin. 
Conveys:  coquetry, femininity and naturalness.

09 Long Lasting Lipstick Pink Flamingo.  
Conveys: femininity, freshness, youth..

10 Long Lasting Lipstick Burgundy. 
Conveys: strength and personality.

Full lips
IF YOU HAVE...

A simple correction will unify the outline. 
Always use the same colour as on the lips for 
a natural result. Choose neutral and shiny 
colours.

01 Long Lasting Lipstick Glossy Coral. 
Gloss finish. 
Conveys: positive energy and vitality.

05 Long Lasting Lipstick Natural Skin. 
Gloss finish.  
Conveys: discretion. Cool glamour.

Asymmetric
lips

IN THE CASE OF...
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THE LATEST TREND
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More than just beards, men’s cosmetics today requires next-
generation products for comprehensive grooming. That’s what

our new Homme range is for.

TEXT: NEWSROOM  PHOTOS: AGENCIES

MORE THAN JUST BEARDS

NEW ‘HOMME’ 
RANGE

Taking care of 
yourself is a question 

of attitude, and the 
new Homme range 

covers all your needs.

he Salerm Cosmetics Hom-
me range covers men’s hair, 

styling and facial fuzz needs. 

These products are for men 

without clichés or stereo-

types but with plenty of per-

sonality. The new references join a reformu-

lated line with a vintage aesthetic.

Grooming isn't about fads. It’s an atti-

tude, a commitment to yourself beyond 

convention. At Salerm Cosmetics Homme 

we enjoy the art of barbering, caring for 

beards and moustaches. And we're keen on 

hair and skin care. After all, it’s the whole 

package we project that is our best call-

ing card.

A growing range

That’s why we are expanding our men’s line 

with new, next-generation products brim-

ming with character, experience and per-

sonality, from cosmetics for a perfect shave 

to oil and wax for beards. Heavy-duty care 

for your skin and look. Easy to apply, these 

lightweight products leave no trace of grease 

on hair or skin.

They include a beard oil, a hair and beard 

wax, styling dust and grey hair shampoo. 

They join our other top sellers, such as the 

clear shaving cream, hair waxes and gels, 

dandruff and hair-loss treatments, a facial 

scrub and face creams. A range with a dis-

tinctive style and personality that is also re-

flected in the revamped, inspiring new pack-

aging.

For hair stylists and barbers to customise 

their salon with a markedly contemporary 

vintage style, the “More Than Just Beards” 

range also includes paper bags, a drum dis-

play and a water sprayer.
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Dedicated products
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Discover the properties of a new range designed for 
the daily care of beards, taches and hair.

DEDICATED BEARD WAX
 Unlike styling waxes, the hold and texture 

help ensure it is not too compact. The 

formula of this new wax from the Homme 

range ensures a perfect balance between 

good hold and ease of application. For a 

perfect dry-look hold in fine or medium-

textured hair for men after more volume and 

control.

STYLING DUST    Wax in a powder format with light hold that takes 

your hairstyle to a whole new level without weighing it down. For 

a high-volume matte finish for the beach hair look. Adds volume 

even to fine hair as well as creating a visual sensation of greater hair 

quantity and thickness. Perfect for short and medium-length hair. 

The soft-hold, medium-shine soluble wax makes it easy to control 

styling. The versatility of its formula makes it ideal for both beards 

and moustaches as well as hair. Thanks to its aqueous base and 

creamy feel it’s easy to apply and long-lasting but can be removed 

easily with water without leaving any residue.

BEARD OIL     Formulated with organic 

raspberry and rosehip oil. Nourishes 

and softens facial hair while caring for 

and moisturising your skin. Prevents the 

discomfort caused by dry skin. Suitable for any 

kind of beard or moustache. Its subtly violet 

tone helps to tone grey and even reduce the 

yellow caused by smoking.

GRAY HAIR SHAMPOO 

Eliminates yellow tones from white, blonde and/or lightened 

hair, restoring radiance, shine and a healthy appearance. 

Arginine and essential amino acids hydrate and nourish the 

hair fibres. Combines different colour pigments to achieve the 

exact violet tone which neutralises brassiness and leaves grey 

hair looking cared-for and healthy.

New York Barber Chair
Experience the class and elegance of the traditional barber shop

• Character • Strength • Design • Comfort • 

Available in black and vintage brown

Made with strong, lightweight materials.
Reclining footrest, hydraulic pump, 

adjustable-height headrest.

Hairdressing products, furniture and beauty appliances
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New York Barber Chair
Experience the class and elegance of the traditional barber shop

• Character • Strength • Design • Comfort • 

Available in black and vintage brown

Made with strong, lightweight materials.
Reclining footrest, hydraulic pump, 

adjustable-height headrest.

Hairdressing products, furniture and beauty appliances
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ic beekeeping. Designed for people with 

a sensitive scalp or hair that tends to lose 

its equilibrium and regularly suffers from 

itching, flaking/dandruff or greasiness.

The new range comprises a shampoo, 

a mask and a rescue serum. Of note is the 

fact that the honey used in Scalp Care by 

Biokera has an organic certification guar-

anteeing that the honey bees that make it 

collect the nectar from flowers in areas at 

least 3 kilometres from any town, indus-

trial activity or non-organic farm.

Honey: benefits and properties 

Antiinflammatory and soothing: honey 

is ideal for sensitive scalps as it helps re-

duce possible inflammations and scalp 

discomfort.

Antimicrobial: honey is one of few foods 

able to preserve itself. This is due to its con-

tent in substances that can inhibit bacterial 

growth. This can help prevent the growth 

CARE

YOUR PARTNER 
IN HAIR

HONEY, 
We present an expansion of our most natural range: Biokera. It’s called Scalp 
Care and it represents a major cosmetic breakthrough based on the many 
properties of honey to combat itching, flaking and greasiness. 

TEXT: EDITORIAL  PHOTOS: AGENCIES
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of bacteria that cause different scalp con-

ditions (like dandruff).

Moisturising: it is rich in glucose and fruc-

tose, which retain and absorb water to hy-

drate and condition the hair and skin.

Antioxidant: it works by intercepting 

free radicals before they can do damage, 

protecting the skin and hair from oxida-

tive processes. In other words, it com-

bats ageing.

BIOKERA 
SCALP CARE 

FEATURES ALL 
THE PROPERTIES 
OF HONEY FROM 

ORGANIC 
BEEKEEPING 

rom knowledge of the 

properties of honey 

from bees passed down 

from one generation to 

another and in studies 

carried out on its cosmet-

ic use comes Scalp Care, the most delicate 

range from Biokera Natura, formulated 

free of sulphates and parabens and with all 

the ancient virtues of honey from organ-
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The new  
range

PRODUCTS

SCALP CARE 
SHAMPOO 

Gently cleanses 
the hair of pollution, 
sebum and dandruff 
that obstruct the hair 
follicle.

SCALP CARE MASK

Boosts the effect 
of the shampoo and 
deeply nourishes and 
conditions, making hair 
soft and shiny.

SOS REMEDY 
SERUM 
Combats itching, 
redness, irritations 
and related 
discomforts. 
The composition 
makes it a true 
rescue remedy.
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ou’ve already done 

the hard part: you’ve 

decided to cut your 

hair. Now you just have 

to choose a style: a long 

bob? A boy cut? �ayers? �t�s a �ues��ayers? �t�s a �ues�

tion that always comes up when we 

want to make a change to our look 

as radical as cutting our hair. To get a 

definite answer and to get it right, we 

have to turn to visagism. 

Because to choose the perfect hair�

style, the size and shape of the head, 

and above all the overall shape of the 

face, have an impact.  Your features 

(forehead, nose and chin; ears, neck 

and shoulders), your figure and your 

personal style all have an influence too. 

Very important: the shape and 

volume of the cut chosen interact 

with the shape of your face. And your 

cut will make way for a new shape, 

which we should be sure is as flatter�

ing as much as possible. That’s why 

experts say that hair is the best way 

to correct facial shape.

To be sure, we recommend the 

manual Visagism: theory of com-
pensation/empowerment, edited 

by the VMV Cosmetic Group Foun�

dation. An essential tool when choos�

ing a haircut or style.

Choosing or suggesting 
a short haircut is not an 
easy task. In fact, it’s a 
science. To be on the safe 
side, these visagism tips 
which take into account 
the shape of your face will 
ensure you get it right.
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Square faces
require moderate volume in 

the upper zone. Wavy hair 

in different lengths suits this 

facial shape. If it’s short, it’s 

better to be asymmetric. 

Mixed or highlighted colours 

which boost the hair’s lines 

and infuse it with a sensation 

of movement.

Long faces need volume 

in the lateral zones. We 

recommend mid-length 

styles with more or less 

compact fringes, which 

cover some or all of the 

forehead.

Inverted triangular 
faces have excessive 

width in the upper zone

and become narrower 

in the  lower part. They 

need short cuts that 

balance the volume.

Hexagonal faces 

might not need any 

specific correction, 

as they tend to be 

very well balanced. 

Recommendation:  

assess as a whole.

Triangular faces need 

volume in the lateral 

zone above the ears.

Mid-length and short 

styles aid correction. 

Rectangular faces are 

best flattered by below-

the-jaw cuts, as short 

styles boost the shape 

of the face and cranium.

Seek compensated 

volume, slightly larger 

at the sides.

Check which type of cut to choose depending 
on your face's features and shape.

Choose your cut
based on the shape 
of your face

VISAGISM

Velvet Hydracolors Lipsticks 
Lash Multiplier volume mascara 
Matic Precision Eyeliner 
Comfort Pure Color Eyeshadow

BEAUTY PRODUCTS TO 
FALL IN LOVE WITH
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Round faces need 

moderate volume in the 

upper zone. Straight 

hair of different lengths 

looks good, as well as 

introducing asymmetries 

which partially cover one 

side of the face. Add flecks 

of light using fairer tones 

around the fringe area. 
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TRENDS

BLEACH ING
The art of

– 62 – SALERM COSMETICS MAGAZINE

This selection of 
Salerm Cosmetics 

products will
help you treat and 

improve results with 
bleached hair.
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hat is bleaching?
It consists of removing 

the pigment from nat-

ural-coloured or dyed 

hair to get a lighter col-

our than the original one.

What should the stylist take into account 
when bleaching?
The first thing is to evaluate the state of the 

hair and scalp and determine the techni-

cal work that has been done on the hair in 

the past.

It’s also very important to know what 

the customer wants to achieve by bleaching 

their hair - that is absolutely necessary for 

choosing the product and technique to use.

What’s the ideal starting point? 
Hair which, even if it’s been treated before, is 

in good condition, and a scalp with no cap-

illary condition. The customer must also 

be patient and have enough time, because 

bleaching is a long process that must be ap-

proached with calm.

Are there any hair qualities that ensure 
a better result? In other words, are there 
better base colours? Is short hair easier to 
bleach than long hair?
The shorter the hair, the easier it will be to 

bleach. The same goes for natural-coloured 

hair; it’s always easier to bleach than dyed hair.

With regards dyed hair, the darker the 

colour the harder it is to bleach. Black dye 

tones are especially difficult to bleach and 

almost always need more than one go to get 

the right tone.

What’s the best type of hair to bleach? 

Short, healthy and a natural tone that isn’t 

black.

What would the ideal bleaching technique 
process involve?
For best results, it’s importantto have time 

and to use good products. For example, 

Decopate and Magic Bleach by Salerm 

Cosmetics give easy-to-control progres-

sive bleaching and Decoblueis great for fast 

bleaching with a very high lightening action.

You always need to work each strand 

well. Strands should be as thin as possible 

for the product to reach all areas and you 

should always start with the part that's hard-

est to bleach, i.e., the middle and tips, be-

fore moving on to the roots.

It’s extremely important to use a good 

quality developer - that’s your guarantee of 

good hair and skin care. In this regard, you 

can’t do better than Biokera Natura Color, 

which, with its six organically formed oils, 

nourishes the scalp and hair.

The tinting oil, together with the bleaching 

powder, also helps keep the shaft moisturised 

and is very useful. We used low developer-lev-

el ( 20 or 30 volume) bleach to care for the hair. 

José Antonio López, 
technical director of 
Salerm Cosmetics, 
explains how to 
get and care for 
bleached hair.
TEXT: EDITORIAL  PHOTOS: AGENCIES
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After the exposure time, if it still hasn’t 

lightened enough, remove the bleach with 

your fingers (always wear gloves) or the 

brush and apply new product on top so the 

process can continue. This will protect the 

hair if you wash it between bleaches.

Once you’ve got the level you are after, 

rinse the hair, washing gently to remove the 

product, and tint it with the chosen tone 

(depending on the base reflection obtained 

from bleaching). You will need acidic prod-

ucts for upkeep, which on our chart are Cit-
ric Balance shampoo, Citric Balance mask 
and Bitrat Citric Balance.

Which tones are best to use with previous-
ly bleached hair? Can you apply streaks?
It depends on the final base colour; there are 

no hard and fast rules. Our colours gener-

ally let you use any Salermvison or Biokera 
Natura Color with a 10 volume developer. 

And yes, you can streak the hair depending 

on the condition it is in. 

Bleaching your hair grey or white is on-trend 
at present. How can we make sure it doesn’t 
look dull or matte? It's best with these col-

ours to use an acid shampoo and mask but 

one which is nourishing at the same time be-

cause it’s important not only to close the cuti-

cle but ensure it maintains its water balance. 

That's why the Citric Balance range combines 

a cleansing and balancing action.

BLEACH ING
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The antioxidant power of grapeseed oil to maintain your hair healthy and young.
Your Grapeology detox plan will eliminate toxins from your hair and provide a repairing 

hydrating boost while preventing premature hair ageing

Order at your hair salon or at www.vmveshop.com 

Grapeology The Detox plan for your hair

Treat the one you love most with the Grapeology cosmetics purse
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Bardot
TEXT: EDITORIAL  PHOTOS: AGENCIES

Her unmistakable blonde mane, always back-

combed or in a voluminous up-do, is one of the 

distinguishing features of Brigitte Bardot’s sex 

appeal . Just like her parted fringe, her heavily 

outlined, smoky eyes  have been copied for dec-

ades. She also established a longer, lighter fringe, 

which meant she had the option of leaving her 

forehead uncovered. It’s a classic hair style. These 

products from Salerm Cosmetics will help you 

to get this look: Volume Spray and Strong Lac.

Modern aesthetics can be 
divided into before and after 
BB. A winning look that never 
goes out of style

– 64 – SALERM COSMETICS MAGAZINE

THE TIMELESS ‘BABY DOLL’
Long locks with a hair band or a backcombed up-do plus the 
heavy eye liner is a style that top models such as Claudia 
Schiffer and Kate Moss have reinterpreted, making it one of 
the most infallible, iconic contemporary looks.

The up-do of Brigitte
ICONS
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Deluxe 
shopping
Shopping in Milan. We 
look for online bargains
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TRAVEL

MILAN

Galería Vittorio Emanuele II, a 
symbol of shopping in Milan.
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ilan is synonymous with 

fashion, elegance and 

shopping. The greats of 

the fashion world and lov-

ers of luxury feel in their 

natural habitat there. If 

your budget allows, you can satisfy all your 

whims. If not, you can see the spectacle of 

the elegant window displays from the most 

important fashion firms, and observe the 

well-dressed assistants and clients com-

ing and going. 

If Paris has a triangle, then the Italian city 

has a quadrilateral, the Quadrilateral of Fash-

ion. Delimited by the streets of Della Spiga, 

Sant’Andrea, Borgospesso and Monte Na-

poleone, it is considered the fashion neigh-

bourhood par excellence, where you can find 

creations by the best Italian and foreign de-

signers. Lovers of exclusive shopping come 

from all over the world to shop at the show-

rooms and boutiques that line these streets, 

or to simply admire the window displays, 

authentic compositions of haute couture. 

The heart of the neighbourhood is Via 

Monte Napoleone, known by locals in Mi-

lan as ‘Montenapo’, considered one of the 

most expensive and prestigious streets in 

the world, comparable to Fifth Avenue in 

New York, the Champs Elysées in Paris, the 

Salamanca neighborhood in Madrid or the 

paseo de Gràcia in Barcelona. All the top de-

signers have a presence on this street: Guc-

ci, Prada, Valentino and Aspesi. 

Other examples are Via della Spiga, the 

choice of names such as D&G, 

Tod’s, Bottega Veneta and 

Bulgari. Meanwhile, Ar-

mani has become the 

king of Via Manzo-

ni, with one of the 

best flagship stores 

in the world, where 

you can find all the 

brand’s fashion lines 

on many different 

floors, a luxury Japanese 

restaurant (Nobu), a bakery, 

the Emporio Armani Caffè and 

even a hotel.

But there’s not just fashion stores and 

workshops, or design and decoration bou-

tiques. On the elegant streets of the Quad-

rilateral there are ancient palaces, mu-

seums, trendy cafés, cinemas and book-

shops, making this a classic stop on any 

visit to Milan. Going to the sales in Milan is 

ideal. At the end of each season (in January 

and July), the majority of boutiques, have 

significant discounts, and something that 

would have made your purse tremble yes-

terday might now be affordable. 

Another interesting option is 

the outlets, where clothing and 

accessories from previous 

seasons that haven't lost 

any hint of their appeal 

can be found. There’s 

even an option in the 

Quadrilateral of Fash-

ion: D Magazine, at 26 

Via Monte Napoleo-

ne. Apart from this one, 

there’s Il Salvagente on 

Via Fratelli Bronzetti, 10 Cor-

so Como Outlet on Via Tazzoli and 

some in the vicinity of Corso Vittorio Emanuele 

II. There’s even a bible for fashionistas in search 

of a bargain (www.scoprioccasioni.it).

In particular, Corso Vittorio Emanuele 

is a wide, pedestrianized street, which joins 

We invite you to discover Milan, the most 
sophisticated city for fashion and design shopping. The 

capital of Lombardy also has secrets for lovers of top 
fashion and the most demanding gourmets.

TEXT: ÀLEX BLANCAFORT PHOTOS: AGENCIES

MILANSHOPPING IN
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‘MONTENAPO’ 
IS ONE OF THE 

MOST EXPENSIVE, 
FAMOUS STREETS

IN THE WORLD, LIKE 
FIFTH AVENUE IN 

NEW YORK
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Piazza del Duomo with another square, San 

Babila, and on which there any many shops 

where you can find fashion at more “every-

day” prices, with brands such as Diesel, Re-

play, Zara and H&M.

Galería Vittorio Emanuele II, one of Mi-

lan’s emblematic spots, is also considered 

one of the city’s cult shopping destinations. 

This shopping arcade, designed in the 19th 

century and known as the “Salon of Milan”, 

houses some of the most prestigious shops 

in Milan and has the added appeal of lesser 

known commercial establishments as well 

as charming restaurants.

For the most affordable shopping, as 

well as the Corso Vittorio Emanuele II, go 

to Via Torino, which starts Piazza del Duo-

mo and has the typical shops found in most 

city centres such as H&M, Pimkie, Calzedo-

nia, Foot Locker, Pull&Bear, Promod, Oy-

sho, Intimissimi, Victoria’s Secret, Calzedo-

nia, Zara, Desigual, etc. Another important 

shopping street, somewhat further away but 

with the same type of shop as Via Torino is 

Corso Buenos Aires.

If you’re looking for alternative shop-

ping spots, you’ll find them on Corso di Por-

ta Ticinese, where popular fashion brands 

sit alongside second-hand clothes shops 

and the stores of young designers. And if 

you're into markets, don’t miss out on go-

ing to Fiera di Sinigaglia (Viale d’Annunzio) 

on Saturday mornings.

World design capital

Milan is not only the world capital of fash-

ion, but also of design. Every year, the best 

designers in the world meet in the capital of 

Lombardy to publicize and share their lat-

est creations at Design Week, an unmissa-

ble event for lovers of architecture and de-

sign during the month of April. For six days, 

the city is brimming with creative offerings 

at the famous Salone Internazionale del Mo-

bile in Milan, with all the offerings from in-

terior design, and, of Fuorisalone with ex-

hibitions,  showrooms and all types of ac-

tivities that invade the streets with creativity 

across the city. For a week, Milan becomes 

the world’s showcase of the most sophis-

ticated, innovative trends, and events are 

held everywhere. 

Many of the best design furniture shops 

are located on Via Durini, such as Cassina, 

B&B Italia, Natuzzi and Meritalia. As well as 

this annual event, Milan is, as the capital of 

design, a mosaic of showrooms and flagship 

-1-
Terrace restaurant Il 
Bar at the La  
Rinascente arcade, 
with views of the 
Duomo.
-2-
The stylish shopping 
street Via della Spiga, 
in the heart of the 
Quadrilateral.
-3- 
Selection of treats 
from the traditional 
Pasticceria Marchesi.
-4- 
Another street in the 
Quadrilateral.1

Every April, Milan 
becomes the world 
capital of furniture 

and interior design, as 
they invade the city

2
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stores where the most renowned brands ex-

hibit and present their creations.

In the department stores of La Rinascente, 

you’ll find clothes from major designers, acces-

sories, decoration and even gourmet products. 

The seventh floor (Il Bar) allows you to enjoy ex-

cellent views of the Duomo, Milan’s majestic, 

beautiful cathedral. The basement floor is the 

design supermarket, exclusively dedicated to 

furnishing and items for the home (Via Santa 

Radegonda, 3. www.rinascente.it).

And to follow in the footsteps of the syba-

rites of gastronomy, we recommend Peck, a 

delicatessen space distributed across three 

floors, where you’ll find gourmet products, 

even for the most demanding, refined pal-

ates: cheeses, white truffle and fresh pasta 

(Via Spadari, 9. www.peck.it).

And there’s nothing like a coffee at the Gucci 

shop in the famous Galería Vittorio Emanuele II.

Milan is also full of museums. We’ll high-

light two. Firstly, the Museo del Novecento, 

on Piazza del Duomo itself. Inaugurated in 

2010, it is home to an impressive collection 

of 20th century art by Italian artists such as 

De Chirico and Boccioni, but also Picasso, 

Matisse and Kandinsky. The Giacomo res-

taurant is on the top floor, and also offers 

magnificent vistas of the Duomo (Via Mar-

coni, 1. www.museodelnovecento.org). And 

secondly, the Museo Poldi Pezzoli, a private 

centre at a short distance from the famous 

Teatro alla Scala, which displays works by 

Botticelli, Bellini, Lippi and Tiépolo. (Via 

Manzoni, 12. www.museopoldipezzoli.it)

And, lastly, Milan also has its bohemian 

neighbourhood: Brera, a charming district 

full of open air cafés, bars and galleries.

When it’s time to take a break and 
sample Italy’s delicious cuisine, we 
recommend two establishments. 
Firstly, there’s Bagutta, a trattoria 
popular amongst writers and editors, 
which stands out for its decoration, 
and which offers traditional cuisine. 
(Via Bagutta, 14. www.bagutta.it). 
In the heart of the Quadrilateral 
of Fashion, another good option is 
Il Salumaio, a delicatessen where 
you can sample authentic fresh 
Italian pasta at the delicious interior 
terrace. (Via Monte Napoleone, 12. 
Www.ilsalumaiodimontenapoleone.
it) And don't forget Italian classics, 
panettone and ice cream. You can try 
the former at Pasticceria Marchesi, a 
classic that has been around for 150 
years, and was renovated by Prada 
and architect Roberto Baciochi. And 
as for ice cream, don’t miss out on 
visiting La Rinomata, an artisanal 
gelateria situated by I Navigli canals, 
which were designed by no less than 
Leonardo da Vinci.

A good taste in 
your mouth

FOODIE MILAN

SALERM COSMETICS MAGAZINE – 81 –
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CELEBRITIES

ollywood needs new blood. 

It’s been this way from the 

very start. Now, there’s a new 

batch who, being used to cam-

era flashes from a young age, 

are making a big impression and 

starring in fashion sessions and photo calls 

thanks to their pedigree.

Their image says it all, although in some 

cases their trail begins to shine little by lit-

tle. The advice of their parents and the help 

of good stylists make the new sagas of Hol-

lywood the centre of attention.  

In the era of Generation 
Z, the children and 
grandchildren of the 
most important icons, 
legends and stars of the 
20th century are coming 
through. 

OF HOLLYWOOD
THE 
NEWSAGA S

– 74 – SALERM COSMETICS MAGAZINE

Paris 
Jackson 
At 19 years old, the only 

daughter of Michael 

Jackson is one of the 

most important millennial 

influencers in fashion. 

That’s why Karl Lagerfeld signed her to be his 

muse. Without doubt, 2017 was her year. She 

was on the cover of Rolling Stone magazine, she 

signed with the prestigious modelling agency 

IMG and debuted as an actress in musical series 

Star. In 2018 she will start in her first film, Gringo, 

alongside Charlize Theron. Far from scandals, 

she has had several boyfriends, such as musician 

Michael Snoddy and actor Trevor Donovan. She 

is a balanced, friendly, accessible, sweet, playful 

and protective young woman. As for her style, 

she leans towards a sophisticated bohemian 

rock and unmistakeably laid-back teen look, 

thanks to the work of stylist Sonia Young. In 

recent months, hair has been notable for neo-

layer cuts, the work of Nick Chavez. 

Paris has inherited the charitable streak 

of her godmother, the great Elizabeth Taylor, 

and collaborates in events related with her 

foundation for the fight against AIDS. 

TEXT: LUIS FERNANDO ROMO 

PHOTOS: AGENCIES
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Willow 
& Jaden 

Smith

The unusual style of Willow, 

the only daughter of Will 

Smith and Jada, won over 

Karl Lagerfeld, who made 

her a Chanel muse in 2016. 

For this 16-year-old it-girl, 

irreverence and transgression 

are key. Layering garments, 

bold combinations and 

reinterpreting fashion have 

made her a point of reference 

for millennials; bondage 

dresses, leather jackets worn 

over mini-dresses, frock coats, 

long waistcoats, black stilettos, 

dreadlocks, leather gloves... 

She loves funky, urban and 

rock styles.  Her hairstylist is 

usually Vernon François. She 

had her on-screen debut at 

7 years old with her father 

in I Am Legend,  and at 10 she 

entered the world of music 

with the single Whip My Hair; 

which helped her to sign with 

Jay-Z's record label.  

Meanwhile, Jaden is 

a rapper, actor, singer and 

songwriter. At just 19, he’s 

already created his own 

style on the red carpet. He’s 

into gender fluidity, which is 

attributed to his supposed 

bisexuality after kissing the 

rapper Lil B, although he has 

gone out with the model Kylie 

Jenner, Instagrammer Sarah 

Snyder and actress Odessa 

Adlon. You’ll often see him 

dressed in skirts, tunics, floral 

hats or with his nails painted. 

He goes for punk-inspired 

looks, but also for Gucci 

and Louis Vuitton suits. This 

passion for fashion led him to 

create his own line in 2013, 

named MSFTSrep. 
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Riley
Keogh
She’s the oldest granddaughter of Elvis Presley 

and Priscilla, and is a total bombshell. It’s 

genetics. She grew up between Graceland – 

her grandfather’s mansion – and Neverland, 

Michael Jackson’s ranch, as her mother was 

married to him. She has been a model for 

campaigns by Tommy Hilfiger, Dolce & Gabbana 

and Dior, and she signed with the exclusive 

agency Elite Models. As an actress, she has 

worked on Mad Max: Fury Road (2015), where 

she met her husband Ben Smith-Petersen. 

The following year, she was nominated as best 

actress for The Girlfriend Experience. 

She is a fashionista chameleon. She dazzles 

in long black dresses and tube dresses and, when 

it comes to street-style, she wears colourful 

asymmetric dresses, shorts, deconstructed 

mini-skirts and feminine blouses combined with 

moccasins or ballerina pumps. At 28 years old 

and 170cm tall, her impressive green eyes 

perfectly match the colours she’s chosen for 

her hair; ginger, chestnut and platinum blonde. 

Brooklyn
Beckham
The oldest son of David and Victoria Beckham 

is king on social media. He is very introverted, 

he almost never smiles, he anxiously seeks 

parental protection and he wants to live far 

from paparazzi harrassment. At 15 he was on 

the cover of Man About Town, one of the most 

influential men’s magazines in Great Britain. He 

has been the face of Burberry and the brand 

Pull&Bear. Apart from these exceptions, his 

interest in fashion is practically zero.

And now, at 18 years old, he is interested in 

photography and has published his first book, 

What See, aimed at adolescents. To perfect his 

technique, he has enrolled in the prestigious 

Parsons School of Design in New York, where 

Bella Hadid and Tom Ford also studied. 

His style icon is his dad, and his tattoos. And of 

course his mum keeps an eye on his 

styling. His appearance is more 

cool, with print t-shirts, leather 

boots, dark skinny jeans, caps 

and jackets. For his hair, he 

uses the services of Alexis von 

K and Geno Chapman in Los 

Angeles.  His most well-known 

love interests: the actress, 

model and singer 

Sonia ben Ammar 

and actress and 

model Chlöe 

Moretz. 

Scott 
Eastwood
Hollywood’s new heart-throb Despite being 

the son of the legendary Clint Eastwood, he 

started off as a valet, a construction worker and 

a waiter. Thoughtful and romantic, he admits 

to being handy, fun, a lover of jokes, honest, 

generous... He’s into diving, surfing, golf, fishing 

and myriad other outdoor activities. Like his 

ultra-famous dad, he is faithful to a casual 

style with white t-shirts, leather jackets, jeans 

and boots, although denim is also one of his 

wardrobe staples. 

At 31 years old he’s melting hearts and, 

after his previous partner died in a car crash, 

he is now going out with Maddie Serviente.  As 

an actor, he started out with minor roles in his 

father’s films, such as Flags of our Fathers, Gran 
Torino and Invictus, until, on his own merits, he 

starred in The Fast and the Furious film series. 

Pacific Rim: Uprising will be released in 2018 

and he is the face of men’s fragrance Cool 

Water, and of Persol. 
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Hayley
Baldwin
Maeve Reilly is one of the stylists of Hayley 

Baldwin, the spectacular 21-year-old daughter 

of Stephen, one of the Baldwin clan. Her fame 

reached stratospheric heights when she published 

her friendship with Justin Bieber on Instagram. 

She soon signed campaigns with Hilfiger, H&M, 

Ralph Lauren and French Connection. Her 

friendship with the Jenner/Kardashian clan as well 

as with the stylish Jaden and Willow Smith have 

also helped this rise to fame. 

Her style goes from rockstar to dreamer 

to athletic leisurewear, and she is queen of 

street style, without forgetting her all-white 

looks, tracksuits with heels, nineties trends and 

popstars, navy, minimal, and she reinvented 

Prince of Wales prints. Her favourite item is 

a crop top to show off her toned abs. Her hair 

stylists are usually Jen Atkins or David López, 

who bring back the 80s halo and the influence 

of Paris Hilton. She denies having any cosmetic 

work done, and lately she has been dating singer 

Shawn Mendes.

Grace
Gummer
Her cinema debut was when she was 

young, with her famous mum, Meryl 

Streep, in  The House of the Spirits (1993). 

She wanted to be an Olympic swimmer, 

but art was in her veins and she’s currently 

triumphing on television, in the second 

season of the series Mr. Robot. 

She is a fan of shawls, she graduated in 

History of Italian Art from Vassar, the 

institution where Jacqueline Kennedy 

studied (her father is sculptor Don 

Gummer) and she is considered unbeatable 

when it comes to imitating people. 

For image consultation, she has the 

experienced Christine Baker, who gives her 

a hand so that people stop seeing her as 

the young version of the greatest actress of 

her generation  – who she resembles a lot –  

along with her sister Mamie. 

Max
Irons
His mother is Sinéad Cusack; and on the 

maternal side his aunts and uncles are director 

Paul Cusack, producer Pádraig Cusack and 

actresses Niamh and Sorcha Cusack; and his 

grandparents are actors Cyril and Maureen 

Cusack. And his father is the acclaimed  

Jeremy Irons. 

At 31 years old, Max is one of Britain’s young 

talents. He began working in show business in 

2004 and, since then, he has been building his 

reputation thanks to his roles in The Riot Club, 

Tutankhamun and Terminal. He has worked as a 

model in campaigns for Mango and Burberry 

alongside Kate Moss. He is considered to be one 

of the most elegant Brits. At premieres and other 

events, total black is a must, and when it comes 

to street style he goes for worn t-shirts, jeans and 

leather jackets. To guide him, he has his girlfriend 

Sophia Pera at his side. She’s an independent 

stylist who has worked for Anna Wintour in 

England. He’s also been advised by Lucrezia 

Mancini and Sylvester Yiu. 

On a person level, he hates superficiality, he 

is an advocate of naturalness, he has a generous 

spirit, a good sense of humour, he loves reading, 

climbing and free diving. 
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WELLNESS

Postural 
hygiene 

ack pain is a very com-

mon complaint that af-

fects many people. But 

most of the time this dis-

comfort, and others such 

as pain in the hands, wrists, neck or legs is 

a consequence of bad posture, or repeating 

the same movement many times a day. To 

reduce the risk of suffering pain or to ease 

current discomfort, you need to improve 

your postural hygiene. It will help you to 

develop strength, resistance and flexibili-

ty in the muscles that support and help the 

back to function. 

Prevention is your best friend, so start 

by paying attention to these everyday move-

ments.

– Sitting on a chair... The feet should touch 

the floor and the knees should remain at 

hip level. Sit as far back as possible, firmly 

supporting the back against the chair. A tip: 

get up and walk around for 5 minutes eve-

ry 50 minutes.

– Work desk... Keep it close to the chair so 

you won't lean forward. 

– In front of the computer... Sit around 45cm 

from the screen, with the keyboard at el-

bow level.

– Mobile phones... Ensure that it’s within 

easy reach so you don't have to stretch into 

uncomfortable positions to reach it.

– And if you have to lift something heavy off 
the floor... The correct posture is squatting 

with the knees bent, the feet slightly sepa-

rated and the back straight.

– If you can't reach something... Use a lift-

er or a stepladder to avoid over-stretching.

– If you have to carry heavy bags or packag-
es... You should distribute the weight over 

both arms. Only lift the objects to chest height, 

and never above the shoulders. If you have 

to put them somewhere high, get on a stool. 

Good advice

– For pushing and pulling objects... The 

correct way to push is with one foot in 

front of the other and it’s the transfer of the 

body’s weight from the back to the front 

foot that pushes the object. It is done with 

arms bent, the chin back, the abdominals 

contracted and breathing out during the 

process. To pull an object, once you have 

hold of it, you have to let yourself fall as if 

you were going to sit on a chair, and this is 

what allows you to use all the body’s weight 

to pull the object. It is better to push ob-

jects than pull them.

– When sweeping and mopping the floor... 
The movement should come from the arms, 

without turning the waist.

– At the wheel... With the back well sup-

ported by the seat, and the knees in line 

with the hips. You should avoid driving 

with the arms too far from the wheel.

– When sleeping... It’s best to sleep face 

up, because face down modifies the curva-

ture of the lumbar spine, puts pressure on 

Combining flexibility, 
strength and resistance 

exercises will help  
you to strengthen he 

back and joints
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In the hairdressing 
profession, it is common to 
feel pain in the hands, wrists, 
shoulders, neck, cervical 
spine, back, feet and legs. 
These ten recommendations 
will improve your postural 
hygiene:

1. Keep your back straight 

while you work.

2. Use a hair washing sink that 

allows you to be behind the 

client without having to lean.

3. Adjust the client’s seat 

height. Lower it to work on 

the crown and raise it to work 

below ear level. If the client 

has very long hair, you should 

sit on a low stool.

4. Use sharp scissors that fit 

well in your hand.

5. Turn the handle of the 

rounded brush with the 

thumb and index finger, 

instead of bending the wrist.

6. Move the client’s head into 

a position that is comfortable 

for you. 

7. Use an inclined chair and 

armrests for doing manicures. 

Ask the client to stretch their 

hand towards you, and don't 

reach towards them.

8. Use a stepladder to reach 

products stored up high. 

9. If you spend many hours on 

your feet, every now and then 

place a foot on the bar that 

is usually below the client's 

chair. 

10. Avoid using high heeled or 

pointed shoes.

The combination of flexibility, strength and resistance 
exercises will help you to keep your back and joints in 
good shape. At the gym, stretching and Pilates classes 
are recommended. Thermal treatments with floating 
and sauna are also advisable.  Swimming is another 
activity that can prevent and mitigate backache; 
front crawl and backstroke are best. If swimming in 
front crawl, keep the head low, as an extension of 
the spine's axis, and breathe tilting the head, without 
raising it to the front.

You can always do some weights, although the 
objective is to stretch, not overload, the muscles. 
Avoid asymmetric sports such as tennis or paddle 
tennis, as if not done properly they can intensify  
the pain.

TEXT: DELIA G. DOMÈNECH PHOTOS: AGENCIES

Repeating the same movements 
in forced postures daily, spending 

many hours on your feet... 
Eventually you’ll pay the price. This 

article will help you to improve 
your posture, avoid discomfort 

and better your health.

the heart and makes you turn the neck to 

breathe. You can also sleep slightly on your 

side, resting on the hip with this knee gen-

tly bent and the other straightened. Your 

head should be supported on a pillow that 

keeps the neck and back in line. Putting a 

pillow between the knees to keep the hips 

in line is also recommended.

– When getting up... Firstly bend the 

knees, turn to support yourself on one 

side and move to the side until you are 

upright. Once you are sitting on the edge 

of the bed, you can stand up, supporting 

yourself with your hands.

– When getting dressed... Sit when putting 

on shoes and socks. When tying your shoe-

laces, raise your foot and support it on a chair.

Alert 
for hairdressers

AT WORK

The ideal exercise
OUTSIDE WORK 
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attoos are experiencing a gold-

en age. They emerged from the 

shadows in the 70s, boosted by 

the hippy movement. Since then, 

we’ve seen them represented in 

many ways. Some are inspired by oth-

er cultures and distant times, while new de-

signs have also been incorporated. And in 

recent years, they haven’t stopped evolving.

 

The most fashionable

Although wrists, necks, backs and hands 

have been the preferred canvas for tattoos 

in recent years, the new trends are not only 

limited to these parts of the body, and they’ve 

TRENDS

TATTOOS: 

WHICH
TO GET?

They’re not just a trend: they’ve been 
tattooed on our genes, or should we say on 
our skin, for more than five thousand years. 
The latest generation: 3D, musical, with 
fragrances and temporary tattoos. Wow!
TEXT: DELIA G. DOMÈNECH  PHOTOS: AGENCIES
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been conquering new spaces. For women, 

ink runs down their legs to their feet in the 

form of phrases, words, symbols, objects or 

simply animals. For men, it spreads across 

the most visible areas of the body. The di-

mensions also vary. This is what you’re most 

likely to see on the street:

– As clear as water. Minimalist tattoos are 

gaining ground for women, with delicate 

designs that take up very little space. 

Geometric figures and watercolours are 

gaining momentum. 

– Hair tattoos, under shaved styles. The wave 

of hair tattoos continues for both sexes. 

They’re seen above all on the crown of the 

head and the nape of the neck. Luckily 

this hair look is in harmony with tattoo 

design. Halle Berry was one of the first 

celebrities to show off her shaved head.

– Animals. Wolves, dragons, deer... Here, 

inspiration follows in the wake of Game of 
Thrones, with dragons in the lead. Cuter 

cats and dogs are also popular. 

– Just like my idol. Thanks to Instagram, if 

Cara Delevingne gets a lion tattoo on her 

index finger, or a diamond or stars on her 

right ear, then the trend compass points in 

that direction.

– Follow the line. Or rather, the lines. 

Because people are getting two thick 

parallel lines around the arm. Something 

that seems simple, but requires a tattoo 

artist with a steady hand.

– Keep your mouth closed...  Tattoos are 

being done on the inside of the lips, in the 

form of a word. It’s only for the bravest, 

because it's a very sensitive area.

– 3D. They are usually done manually, 

and not just anyone can master it. The 

only material the tattoo artist needs is 

ink in various colours to achieve a three 

dimensional effect, and a needle. They are 

popular amongst the youngest audience, 

and they are set to have a great future. 

Skin colour has a big impact.

– Ephemeral. The new Ephemeral ink is 

composed of molecules that break down 

and disappear from the skin after just one 

year. It was created by a group of students 

from the US who have brought in a new 

age of temporariness in tattoos. 

– The scent of flowers... The temporary 

tattoo brand Tattly has developed 

floral designs which have an aroma: 

from drawings with natural scents to 

fragrances inspired by all sorts of sweets, 

made with non-toxic ink. They last for 

two to five days.

But do you want to be really on-trend? 

Then try a musical tattoo, or a soundware 
tattoo; it allows you to play a song, 

sounds from nature or the voices of 

loved ones. The idea was born when two 

friends of artist Nate Siggard got a tattoo 

of the first line of the song Tiny Dancer 
by Elton John. The artist’s girlfriend said: 

“Wouldn't it be great if you could hear 

the tattoo?” Siggard took it as a challenge 

and created an application called Skin 

Motion, (tattoos you can hear), a 

platform which converts a sound “bar 

code” into audio.

The world of tattoos seems to be 
colonized by men, but it’s not true. 
There are many female tattooists who 
have to face prejudice towards the 
quality of their work. To tackle this, a 
group of Brazilian women launched 
Sampa Tattoo a few years back in São 
Paulo, a studio with 100% female 
staff, which has become something 
of a place of pilgrimage. More info:  
www.sampatattoo.com.br

A man's 
world?

THE DATA
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he internet knows no 

bounds and it provides 

fabulous opportunities 

to find bargains both na-

tionally and international-

ly, broadening the selection 

within our reach. In fact, there are many 

websites that function as multibrand out-

lets for the most exclusive fashion firms, and 

which have an impressive rotation of new 

material, which comes from end of stock or 

leftovers from fashion shows. 

We can also find another great online 

source from which to fill our wardrobes with 

designer and haute couture outfits: second 

hand portals. Whether they are managed 

by the sellers themselves (non-profession-

als) or whether someone else works as an 

intermediary (selecting, purchasing and 

SHOPPING

The question that all fashionistas, male or female, are 
asking, is how and where to get the most exclusive 
clothing and accessory brands at accessible prices. 
Our hint: they’re also on the web. 

TEXT: LAIA ZIEGER  PHOTOS: AGENCIES
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LUXURY 
 ‘ONLINE’ 

BARGAINS ARE 
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reselling on the market) or fashion cura-

tors, they have the great advantage of hav-

ing many pieces from all decades, ideal for 

vintage lovers.

www.vestiairecollective.fr 
An international portal which could turn into 

a real addiction if you're passionate about 

fashion. It combines an outlet section with 

hugely discounted new items from past col-

lections, and another second-hand section 

where users can sell their treasures. Around 

4 million people are part of this communi-

ty where you can exchange, sell and buy.

Best of all: here you can combine new 

and second-hand shopping, to create very 

interesting looks. 

www.hardlyeverwornit.com
As well as second-hand items,  unworn 

pieces are also sold on this e-commerce site. 

Anyone can be a seller here: from luxury 

brands such as Dior, who deposit their end 

of stock here (which, of course, disappears 

in a flash) to anonymous sellers who 

want to renew their wardrobe, 

and others who aren't quite so 

unknown... Kate Moss her-

self confessed that she got 

rid of an unworn haute 
couture dress on this site. 

In some cases the items 

are auctioned and in oth-

ers they have set prices, 

which are always consid-

erably lower than the original. 

Best of all: the community of 

users is so big that there are myriad 

pieces from all the big brands to be found.  

www.TheOutnet.com 
One of the favourites amongst fashion lov-

ers. A portal where you can find fashion and 

accessories with discounts that can reach 

up to 80% off the in-store price. Everything 

is new and stock is frequently replenished 

both with well-known brands (for example 

Louboutin shoes with up to 70% discount) 

as well as from emerging designers such as 

Iris & Ink, Alice + Olivia and J. Crew.

Best of all: it’s ideal for finding items by 

promising new designers. 

www.farfetch.com
An online platform dedicated to luxury 

multi-brand fashion. They often open sales 

EVEN 
KATE MOSS 

HAS CONFESSED 
TO SELLING 

UNUSED ‘HAUTE 
COUTURE’ DRESSES 

ON THESE 
WEBSITES
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seasons where you can find opportunities 

at accessible prices (end of collection). The 

selection found on this website is the work 

of reputable stylists who exhibit the best of 

international fashion online, from Tokyo 

to Canada, and every country in between. 

Best of all: the items sold here are selected 

by curators, and are 100% on trend. 

Ebay (international), 
Chicfy and Wallapop 
(Spain)…
On this type of portal, the sellers are not ex-

perts but everyday people who put things 

that they no longer want or use up for sale, 

either for a set price or by auction. They have 

become such powerful selling and exchange 

communities that there is a lot of variety, 

both in terms of goods and prices. And if you 

look carefully, you can find very interesting 

pieces at significantly reduced prices, even 

new or unworn items. Without doubt that’s 

why it has become an important shopping 

platform for dealers specializing in fashion. 

Best of all: very often the desire to get rid 

of certain items means that sellers lower the 

prices significantly, meaning that we can find 

very exclusive items, for example a Louis 

Vuitton bag at a tenth of the original price.

www.VideDressing.com
Are you looking for limited editions, special 

vintage items and  laughable prices? This is 

your shop. Fashionistas of the world put the 

clothes and accessories they’re bored with 

for sale here, much to the delight of others. 

What’s more, the team in charge of this e-

business reviews every item to guarantee its 

authenticity and condition. So you can buy 

with complete peace of mind. 

Best of all: if you regret your purchase, 

you have 48 hours to return it at no extra cost.

If you prefer to see, touch and try, 
head to the shops and markets that 
are dedicated to liquidating  stock 
from big brands, or selling second-
hand items. Like: 

Rose Bowl Flea Market (LA)
This second hand market in Los 

Angeles is where famous people 

from the film industry or anonymous 

rich sellers empty their valuable 

wardrobes. So, if you’re visiting 

this Californian city and you want 

to get an idea of what can be found 

in Angelina Jolie’s wardrobe, don't 

hesitate to pay the market a visit. A 

real treasure for fashionistas. 

Beacon’s Closet (New York )
If New York is the cradle of trends and 

fashionistas, then Beacon’s Closet is 

the place to be if you want the best 

of luxury clothing at scandalously 

low prices. Here the city’s trendy 

creatures get rid of the collections 

that have just gone out and the best 

of their wardrobe in record time. 

Marc Jacobs, Carolina Herrera, Saint 

Laurent… the big names appear on 

the labels of clothing and accessories 

at this little shop in Manhattan. 

Century 21 (New York) 
It’s the temple of outlets in the Big 

Apple. This enormous shopping 

centre is well known amongst those 

who are seeking unworn clothes and 

accessories at factory prices. Above 

all they have US brands such as Ralph 

Lauren, Calvin Klein, Donna Karan… 

who seem to liquidate all their stock 

here. Warning: due to the enormous 

size and variety, you have to be 

prepared to be patient in order to find 

hidden treasures.

Useful 
“offline” 
addresses

WHAT’S MORE...

If you want to check out off-season 
sales, don't hesitate to look for 
promotional codes online. Some 
portals specialize in gathering 
promotional codes for certain brands 
or shops. For this, you just have to 
Google “promotional code X website” 
for example, and you’ll be able to 
benefit from specific benefits  
when shopping.

ONE LAST TIP...

82-85 SALERM ENG-CG.indd   84 5/4/18   17:00



82-85 SALERM ENG-CG.indd   85 5/4/18   17:00



he VMV Cosmetic Group 

Foundation, in collab-

oration with the Span-

ish Cancer Association, 

has allocated €35,000 to a 

cancer research project at 

Hospital Clínic. The grant makes it possible 

to study how to prevent the toxic effects on 

the skin’s nerve endings caused by chemo-

therapy treatment among cancer patients, 

principally colon and ovarian cancer. A sit-

uation which impacts their quality of life. 

We spoke to project director Dr Jordi Casa-

nova-Molla.

What problems can chemotherapy entail 
for cancer patients?
Chemotherapy entails a toxicity that can 

cause pain in the nerve endings of the skin, 

particularly in the feet and hands. It causes 

a change in sensitivity, a burning sensation, 

numbness and lack of touch. It can even af-

fect motor skills. It has serious drawbacks 

for patient quality of life.

What is the goal of this research?
The project funded by the VMV Cosmet-

ic Group Foundation has been designed to 

evaluate some patients with cancer before, 

INTERVIEW
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during and at the end of chemotherapy 

treatment, using tests that will allow them 

to find out if there has been damage to the 

main nerves in the hands and feet. The aim 

is to see if there is any test that can indicate 

quickly and reliably that nerve damage is 

caused, so that in the future it can be pre-

vented.

What has the grant money been spent on?
It let us recruit a lab technician to analyse 

samples (skin biopsy) to monitor patients 

before and after treatment. It has also gone 

on equipment with diagnosis techniques 

that will let us detect the problem sooner.

What does the engagement of private com-
panies mean for advances in medicine?
At a time like the present when public re-

sources are so limited, the contribution of 

private companies is increasingly neces-

sary. Without this involvement it would be 

very hard to keep doing research. And as 

you know, if there’s no research there’s no 

progress in society.

Do you think companies could benefit more 
from research?
They could and they should. We need to forge 

bridges between private firms and research. 

A company like Salerm Cosmetics, for ex-

ample, could benefit from the research work 

we are doing into creams that can alleviate 

the problems these patients have in their 

feet and hands. Their technical departments 

could leverage our analyses of skin and hair 

samples. 

New prebiotic hand cream 
from Salerm; profits from 

sales go to the Spanish 
Cancer Association.

Hospital researcher funded by the VMV Foundation

“PRIVATE COMPANIES  
SHOULD BENEFIT MORE  

FROM RESEARCH”
TEXT: ÀLEX BLANCAFORT  /  PHOTOS: FREDERIC CAMALLONGA

Jordi Casanova−Molla
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STUDY

The skin is an extensive layer of tissue cov-

ering most of our body. It gives us shape by 

covering the bone and muscle structures; it 

protects us and it is fundamentally an organ 

of the senses. It lets us touch things and to 

perceive, through touch, friction with oth-

er surfaces and know their texture; it also 

has sensors or receptors for deep sensation, 

enabling us to know the position we are in 

and vibration; it has highly specialised tem-

perature receptors which go into operation 

when the temperature is low (which we in-

terpret as cold) and when it rises (which we 

interpret as heat). But above all, it has al-

lowed us to survive as a species, as it makes 

it possible to identify high-intensity and po-

tentially dangerous stimuli in the form of 

a painful signal which our brain identifies 

as pain. This allows us to react by removing 

our hand or protecting the area that could 

sustain damage. And all thanks to the large 

number of very fine nerve endings that ex-

tend to the skin (see photo).

Sometimes there is an inflammation of 

the skin or other nearby structures (joints, 

tendons, etc.) which send inflammatory 

signals to these nerve endings, contribut-

ing to the inflammatory pain. But in oth-

er cases there is nerve damage (neuropa-

thy) and many of the endings are lost while 

others become hyperactive, sending a large 

amount of electrical signals to the brain 

which interprets it as pain even if there is 

no tissue damage (neuropathic pain).

For years we have been working on the 

utility of identifying and quantifying the 

skin’s nerve endings as a source of infor-

mation for nerve injuries, inflammatory 

The skin and its nerve endings: a new 
diagnostic technique in neurology

problems and research into the peripheral 

nerve regeneration process. A skin biopsy 

is a non-invasive technique used for these 

cases by Dr Jordi Casanova-Molla at Hospi-

tal Clínic de Barcelona and which is in the 

development pipeline. At a recent meeting 

in Barcelona, the Spanish Cancer Associ-

ation (AECC) awarded a grant to a project 

which, with the aid of Salerm Cosmetics, 

will enable the early identification of chem-

otherapy-associated toxicity in patients 

who need to complete their post-surgery 

colon, breast or ovarian cancer treatment 

with adjuvant chemotherapy. The study of 

the skin’s nerve endings is a window onto 

the peripheral nervous system which has 

been under development at leading neu-

rology centres across Europe over the past 

15 to 20 years. Small fibre neuropathies are 

injuries that affect the skin’s temperature 

and pain nerves, particularly in the feet of 

diabetes patients, although also in autoim-

mune system diseases like Lupus, Sjogren’s 

syndrome  and even some hereditary dis-

eases such as Fabry, familial amyloidosis 

and familial erythromelalgia. 

The photo shows the surface 
of skin with nerve endings 

marked in green and skin cell 
mitochondria (keratinocytes) in 

red, with their nuclei shown in purple. 
It is a shot of fluorescence confocal 

microscopy in a healthy subject. 

“The skin’s nerve 
endings are a source 

of information for 
nerve injuries” 

Author: Jordi Casanova-Molla
Neurology Department. Hospital Clínic  

de Barcelona.

A project funded by the VMV Cosmetic 

Group Foundation 
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 n the 4.0 era, the sector needs 

to adapt to the latest technol-

ogy trends. Smartphones are 

part of our way of life and we 

have to be able to leverage all the 

benefits that technology affords 

to win new customers and gain their loyalty. 

How? By making their lives easier. With 

this goal in mind, Salerm Cosmetics provides 

CONNECT  
WITH YOUR CUSTOMERS
WELCOME TO THE NEW DIGITAL ERA

Salerm Cosmetics presents its mobile app for
beauty salons. A unique app that drives enhanced 
centre management and customer loyalty.

you with the option of creating a personal-

ised app for your salon. You can use it to offer 

your customers the chance to book an ap-

pointment in under minute from the com-

fort of their home, have products set aside 

for them, or redeem loyalty offers, among 

other features. An app with an intuitive de-

sign that’s very easy to use and will save you 

time managing your business.

Customisable functionalities

If you would like this groundbreaking app 

you can customise it with the name of your 

business and the icon or logo you like so that 

your customers can easily recognise it in the 

Android and iOS app market. You can also 

choose the home screen design from among 

a series of predesigned images and enter your 

basic salon information. To boost the appeal 

of your profile, you can add important infor-

mation like a promotional text, a full busi-

ness description, your geolocation, opening 

hours and picture gallery, as well as your wifi 

network (an extra which represents added 

value and always proves popular). 

Service and product management at a click

Can I enter the services I provide at my salon? 

You sure can! It’s a core plank of your busi-

ness, and we wanted to reflect that. That's 

why the app lets you showcase the services 

available at your business so your custom-

TEXT: NEWSROOM  PHOTOS: ARCHIVE

SALERM ON-LINE
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CONNECT  
WITH YOUR CUSTOMERS

SALERM COSMETICS MAGAZINE – 89 –

ers can book an appointment in advance. 

The default setting has a list of basic serv-

ices organised by categories, with a stand-

ard price that you can modify at any time. 

You also have the choice of changing the 

title, description, time required or to em-

phasise a special offer. And of course you 

can add new services and remove ones that 

aren’t available. 

Plus we’ve made space for products. The 

app lets you show all the available products so 

your customers can book them while mak-

ing an appointment and you can have them 

ready when they arrive. By default you’ll find 

the products in the VMV Cosmetic Group 

brand catalogue with their retail prices. You 

can show them or hide them if you like, or 

change the price, add a special offer, create 

new products or simply remove them. Plus 

you can add products from other brands, too. 

Your stylists are the hallmark of your 

business. Give them the prominence they 

deserve! The new app has a space where you 

can enter the stylists you have at your salon. 

You can also add their timetables and avail-

ability so their customers can see them and 

book a time. Whenever a customer requests 

an appointment you will get a notification 

which you can accept or reject according to 

your availability, using the Booking Calen-

dar. The app enables the streamlined man-

agement of traditional and online bookings 

and affords the possibility of blocking al-

ready agreed on times by phone, for example.

Opinions count

The app lets you reach out to potential cus-

tomers and send them push notifications, 

info on new offers, etc.  And because seven 

out of every 10 users check out online opin-

ions before buying, there’s a space for your 

customers to assess and comment on your 

services. Ready to join the Salerm Cosmet-

ics digital revolution? 
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NEWS

Salerm Cosmetics continues its successful collaboration 

withthe leading television series and theatre productions 

in Spain. Popular releases like La peste and La zona on 

Movistar+; Servir y proteger, Traición, Centro médico and El 
Ministerio del Tiempo on TVE; La que se avecina and Secretos 
de Estado on Telecinco, and the theatre productions The Hole 
Zero and The Addams Family. Our hair stylists and makeup 

artists have worked with celebrities such as singer Fran Dieli 

for magazine shoots. 

Salerm Cosmetics 
on TV and in the 
theatre

– 90 – SALERM COSMETICS MAGAZINE

-1- Doing Alexandra 
Ximénez’s hair for 
La zona. 
-2- Eduard 
Fernández, who 
appears in  La zona, 
gets a final tweak. 
-3- A scary-looking 
Wednesday (The 
Addams Family) 
poses with the 
lacquer used on her 
hair.
-4- With the actors 
from Traición.
-5- Touching up one 
of the stars of El 
Ministerio del Tiempo.

COLLABORATION 1

5

2

4

3
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-6- Paco León, 
getting in character 
for La peste, points at 
our wet gel+.
-7- The finishing 
touches are put 
to one of the 
personalities from 
the series Ella es tu 
padre. 
-8- Retouching Fran 
Dieli for Tu Cara Me 

Russian blogger and 

influencer Valentina Miller 

visited the Salerm Cosmetics 

facilities in Barcelona for a 

first-hand look at how we 

make our products. The 

company also took part, as 

a sponsor, in the Wapapop 

blogger event in Madrid. 

Above right, influencers Mar 

Montoro and Beatriz Jarrín.

Influencers’ 
visit

PRESENCE

Left, Valentina 
Miller at our Hair 
Studio Center. 
Above, Mar 
Montoro and 
Beatriz Jarrín.

Suena. 

7

8

6

7

8
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NEWS

A total of 250Salerm Cosmetics customers from the US, 

Mexico and Costa Rica visited Barcelona for the annual 

training trip that the branches organise each year. On this 

occasion, various training sessions were run as a Gala event 

at the company’s head office theatre, along with numerous 

master classes on cuts, colour, social media and salon 

management.

The hairstyling professionals who ran the training events 

and engaged in the Gala were Arturo Prats, Héctor Carvajal 

and Sergi Fernández. The person in charge of running the 

salon management event was Salvador Caravaca, while the 

social media topic was presented by Raquel Carvajal.

International 
event

– 92 – SALERM COSMETICS MAGAZINE

CUSTOMERS

Sergi Fernández 
models.
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Different groups of customers at the VMV 
Cosmetic Group head office in Lliçà de Vall 
(Barcelona province). Below, scenes from the Gala 
cut and colour training event.

SALERM COSMETICS MAGAZINE – 93 –

Héctor Carvajal models.

Magic Uri.
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NEWS

-1- Juanjo Ruzafa, 
Spain's Barber of 
the Year 2017, is 
the ambassador 
of our new men’s 
products.  
-2- A shot from 
the training event 
in Lleida.
-3- Family photo 
of the attendees 
of the Valencia 
event.

1

32

Salerm Cosmetics Homme couldn’t have 

hoped for a better ambassador to present 

the new products from our new Homme 

range: Juanjo Ruzafa, Spain’s Barber of the 

Year 2017. Lleida, Barcelona and Valencia 

were the first cities to hold presentations 

for this range, to be followed by Madrid, 

Seville, Malaga, Balearic Islands, Bilbao, 

Leon and many others across Spain. They 

will all host barbershop training sessions.

Salerm Cosmetics has become 

a sponsor of the Nuestra Señora 

de Belén de Burgos women’s 

football team, currently playing 

in the national women’s 2nd 

division league. In the photo: 

team members pose with our 

products.

Men’s range 
presentation

Women’s 
football

– 94 – SALERM COSMETICS MAGAZINE

SPONSORSHIP

BARBERSHOP
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Daring colours continue to take the world by storm The photos 

show various models from the range’s customer presentation in 

the Mexican state of Guadalajara; finishing touches put to models 

from Be Models, with photos by Black Arrow Photo. Our new 

range was also presented in the cities of Salamanca and Madrid.

Professionals around 

the world already know 

Biokera Natura, the 

oxidative dye formulated 

with organic plant oils 

which helps protect 

the hair fibre while also 

delivering a perfect result 

and a complete coverage 

of grey hair. Madrid, 

Huesca, Zaragoza, Burgos, 

Andalusia and Mexico are 

some of the places where 

this successful colouring 

treatment has been 

presented to date.

SALERM COSMETICS MAGAZINE – 95 –

HD Colors Presentations

Biokera 
Color

COLOURING

PRESENTATIONMadrid.

Zaragoza.

Andalucía.

Huesca.

IES María Madre (Burgos).

México.

Madrid.
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NEWS

– 96 – SALERM COSMETICS MAGAZINE

One of the most popular courses for the  

Levante branch of Salerm Cosmetics 

involves styling hair for the local Las Fallas 

celebrations. Stylist Esther Fita was in 

charge of this training event.

Salerm Cosmetics branches are 

continually offering customer training 

courses. In the photos, Dioni Barrera in 

Seville and the course in Miami. Jérez 

de la Frontera as well as the branches 

in Chile and the Basque Country have 

also run courses on cuts, colour and 

salon management. 

Stylism for the Fallas

Training events

LEVANTE

ANDALUSIA

Hair designer Manuela Fernández continues her world tour to 

showcase her hairstyling concept. In the photos, her visits to 

Costa Rica and Bilbao.

Up-dos
INTERNATIONAL

Costa Rica

Bilbao.

Sevilla.

Miami.

90-96 salerm ENG-GC   96 5/4/18   17:05



This activity is framed within the regular 
collaboration of VMV Cosmetic Group and the 
Spanish Cancer Association (AECC).

SALERM COSMETICS MAGAZINE – 97 –

For another year, the Spanish Cancer 

Association has chosen VMV Cosmetic 

Group as a company to raise awareness 

about the need for healthy life habits in the 

fight against cancer. Doing sport, eating five 

pieces of fruit a day and not smoking are 

among healthy life goals.

Healthy 
life 
habits

AWARENESS-RAISING
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THE NEXT GENERATION OF HAIR COLOR
• INTENSE, SHINY AND LONG-LASTING COLORS

• COMPLETE GRAY COVERAGE
• WITH 6 CERTIFIED ORGANIC VEGETABLE OILS

• MAXIMUM HAIR TREATMENT AND CARE

Biokera. Naturally
Biokera Natura, the most natural Salerm Cosmetics range renewed and improved.

Incorporating the latest advances in hair care to make a good thing even better.

The Biokera range, made with natural ingredients and paraben and sulfate* free formulas, has the 
answer for each specific hair type or problem.
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